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The Bulletin welcomes letters from Chamber members, but reserves the right to edit any material supplied.
Opinions expressed in Letters to the Chamber does not necessarily imply endorsement by the Chamber
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Letters should be sent to: The Editor, The Bulletin, The Hong Kong General Chamber of Commerce, 22/F
United Centre, 95 Queensway, HK. Fax: 2527-9843. Email: malcolm@chamber.orq.hk
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English is important for
a world-class city, but
so are good manners

I really enjoyed reading the article by Si-
mon Ngan on the English-language stan-
dards in Hong Kong. This was the first time
that I came across The Bulletin, which I got
through making an enquiry at the Chamber
about joining the organisation.

[ totally agree with your comments that
“English is taught like a dead language, and
that it is being studied because it will be test-
ed on.” I was brought up in the U.K. and so I
have very little experience of the education
system in Hong Kong. But I have observed
that young children are being stretched too
much by their parents. They have to take up
extra tutorials and other classes outside their
school subjects and that leaves no time for
creative thinking. They also have very little
leisure time to watch English-speaking tele-
vision channels or listen to the English radio
stations which are an important part of im-
proving efficiency in English.

I also agree with you about improving
English to get a competitive advantage in
business, but I would like to add a little bit
more to that. Improving English-language
standards is an important part of promoting
Hong Kong as a world-class city. But it is also
the other things Hong Kong lacks, such as
courtesy, friendliness, openness and personal
ethics, that are equally crucial in building a
world-class city. I believe the government is
aware of this as it is running TV ads with
politicians pretending to be sales assistants,
and stressing the importance of providing
polite service. But what about Hong Kong
individuals, do they want to change too?

Anna Chang
Regional Licensing Manager
New Transducers Limited
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Con men target
trading companies

[ write to inform your members of a de-
ception case that occurred in July. A local
trading company was approached by a man
who claimed to represent a Mainland
investor. This man lured this company into
believing that the Mainland investor was in
possession of tens of milljons of dollars and
was looking for a reliable tompany in Hong
Kong to invest for him.

The man further invited a high-ranking
representative — the victim — of this compa-
ny to meet the Mainland investor in a repu-

table hotel the next day. On attending this
meeting, the victim was told that the inves-
tor was busy and suggested they have lunch
first. In the restaurant, the victim was intro-
duced to three or four unknown men. After
the meal, one of them suggested they play a
card game, “Sap Sam Cheung,” to kill time.
It was during this card game that the victim
was cheated out of HK$640,000. Afterwards,
the Mainland investor never contacted him.

Judging from this case, it appears that this
group of criminals is targeting local trading
companies. If your members come across a
similar incident, they should contact me at
28598561 as soon as possible.

Tang Wai-keung
Officer-in-charge
Regional Crime Unit 1A
Hong Kong Island
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FROM THE CHAIRMAN

Policy Address provides a
chance to boost confidence

““ his year’s Policy Address by the Chief Executive to the
| Legislative Council on October 10 is an important one
| for Hong Kong. First, it is the fifth and final address by

w1 Tung Chee-hwa in his historic first term as the first SAR
Chlef Executlve Second, and perhaps of more immediatesignificance,
it offers an opportunity to instil greater confidence in the local
economy at a time of global economic fragility.

It is for this reason that I have, on behalf of Chamber members,
taken a relatively upbeat tone in the Chamber’s traditional letter to
the Chief Executive ahead of the address. At
the same time, the letter offers what we believe
are some constructive suggestions on the
economy and how things might be improved
for business and the community as a whole.

The suggestions contained in the letter
emerged from consultations within the Cham-
ber committee system and cover a wide range
of issues from the state of the economy to greater
government accountability, and from education
and training to the development of the SAR’s
information technology and e-business sectors.

The letter’s theme, Shaping Asia’s World City
ina Difficult Global Environment, picks up on the
government’s new initiative to promote Hong
Kong as the international city of the Asian region
and recognises the difficult economic circum-
stances that are currently unsettling world markets.
But it also attempts to take a positive approach.

We usually do not publicise the contents of
this annual letter to the Chief Executive, but to give members an idea
of its tone, I quote this brief excerpt:

“All of us at the Chamber appreciate the achievements of your
Administration in the four years since the return of sovereignty to
China. Economically, it has not been an easy time for the Hong Kong
SAR, with many challenges stemming from the impact of the Asian
financial crisis and its aftermath and, now, a broader slow down in
the global economy to contend with. Despite this, we remain confi-
dent in the future progress and prosperity of the SAR.”

I might add the final sentence of this quotation is very much my per-
sonal view as well. This is not to deny that the Hong Kong SAR faces
difficulties in the short-term, which I am pleased to see that the govern-
ment is now more willing to discuss openly. I believe the administration
now realises that by arming the public with the facts, they will be able to
judge for themselves the true state of the economy instead of just relying
on the stream of negative news coming out of the media. Reports on ris-
ing unemployment, a slowing economy, and the questioning of Hong
Kong's future role in the post-WTO China era, among others, havemade

Christopher Cheng Bt

people feel very pessimistic about our future. But with better world growth
and the further opening of the Mainland — and some confident words
from the Chief Executive next month - I believe that we will be able to rise
to the challenge and find our way through our present problems.

ASSESSING HONG KONG's TAX OPTIONS

The public release of the report of the Advisory Committee on New
Broad-based Taxes for Hong Kong is welcome, if not timely in the eco-
nomic sense. Fortunately, the Financial Secretary, Anthony Leung, has
moved quickly to reassure all of us that there will
be no new taxes - or increases in existing taxes for
that matter — while the economy is experiencing
an economic slow down.

This means thereportcanbeactively discussed
during the current weaker economic climate, with-
out raising concerns that new taxes may be immi-
nent and adversely effect economic confidence. Re-
leased on August 6, the report merely canvasses a
range of options for the SAR that include both in-
creasing existing taxes and possibly introducing
new ones should the government’srevenuesitua-
tion require a boost.

Still awaited is the report from the
governient’s internal Task Force onits likely fu-
ture revenue needs. It is this report, expected to
be issued before year’s end, that will give every-
one a better idea of how urgent the government’s
revenue needs might be in the medium-term and
whether any new taxes are needed or not.

Through good planning, the Chamber already has a good idea
of members’ views on many of the tax options laid out in the report.
In two surveys, one completed in the middle of last year and an-
other in April this year, it has collected detailed information on
members’ views. This will be enormously valuable in assisting the
discussions that will take place between now and the final prepara-
tion of the submission to the Advisory Committee.

As for thereport itself, the tax alternatives it puts forward involve a
choice of four options for increases in existing taxes and nine options for
new taxes. I do not want to prejudge them ahead of the Chamber’s study
of all the issues, but many —judging by the responses received in our two
surveys —are likely to be rejected out of hand by the local community.

As for the Chamber, it is now discussing the report in its committee
system. At the end of this discussion phase, the Chamber will be in a
position to make a submission to the Advisory Committee on its report
before the deadline of October 6 this year. Members can be assured their
views will be accurately and forcefully reflected in the Chamber’s ultimate
submission to the Advisory Committee on new taxes for Hong Kong. [J
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LEGCO REPORT

Surveys on broadening tax
base and total smoking ban

he government recently released a number of consulta-
tion papers containing proposals for broadening the tax
system and expanding statutory no-smoking areas. As
these initiatives are expected to impact business
practices, they have aroused wide public concern. To seek Chamber
members’ views and to reflect their opinions to the government, I
conducted two surveys recently.

The Advisory Committee, commissioned last year by the gov-
ernment to study the feasibility of broadening the tax base, last
month issued its report. Of the 13 tax reform
options, the most remarkable is that the com-
mittee supports introducing a consumption
tax. They estimated that the government
would net over HK$18 billion annually in
additional tax revenue if a consumption tax
rate of 3 per cent were levied on retail prices.
They also suggest a land and sea departure
tax of HK$18 per passenger, which would
bring in additional tax receipts of HK$0.9 bil-
lion each year. Lastly, HK$2.6 billion could
be collected annually if the profits tax rate
were raised by 1 per cent.

GENERAL OPPOSITION
T0 CONSUMPTION TAX

However, based on members surveyed, of
the 315 respondents, 266, or 84 per cent of
members object to introducing a consumption
tax. Only 46, just 15 per cent, said they feel it
is acceptable (see Chart 1). The number of re-
spondents who oppose or agree to the proposed land and sea depar-
ture tax is approximately the same (see Chart 2). A total of 217
members, 69 per cent, reject the idea of raising the profits tax rate by
1 per cent (see Chart 3).

Given that Hong Kong’s economy has yet to fully recover and
the outlook is less than rosy, many people feel the introduction of the
consumption tax will deliver a heavy blow to the slowing market
and discourage tourists from visiting Hong Kong. The MPF scheme
has already increased most firms’ financial burden, and such a tax
would again raise operating costs, which will in turn undermine our
competitiveness.

In fact, I share this view. Though Hong Kong’s tax base is
narrow, [ oppose charging new taxes or increasing tax rates at the

James Tien HItE

Send your comments to: Legislative Council Building, 8 Jackson Road. Central. Hong Kong Email: toc @jamestien.com Tel: 2500 1013 Fax: 2368 5292

present time. The government must instead adopt active measures
to “cut expenditure” by, among other ways, reducing the civil ser-
vice payroll. In recent months, public sectors, including the Trade
Development Council and the Hong Kong Tourism Board, have
implemented plans for adding value to their resources, and restruc-
turing and streamlining their manpower. These are unquestionably
efforts that other government departments and public organizations
should follow.

STEP-BY-STEP APPROACH
TO EXPAND NO-SMOKING AREAS

With respect to expanding no-smoking areas,
a total of 397, or 91 per cent of the 440 respon-
dents agree that smoking should be prohibited
in allindoor workplaces. Only 8 per cent oppose
such a ban (see Chart 4). As for enforcing a smok-
ing ban in all restaurants, 333, or 75 per cent of
members agree to such a ban while 23 per cent
do not (see Chart 5).

These views show that, to a large extent, the
private sector welcomes a smoking ban in all
workplaces and restaurants. But some operators,
especially the catering industry, think a com-
plete ban on the latter should be implemented
step by step. )

As such, I recommended the government
grant a grace period to all restaurants to enable
both operators and customers to adapt to the
new requirements. Bars, karaokes, bathhouses,
nightclubs and mahjong places, however,
should be identified as
long-term targets. A
timetable for prohibit-

Do you agree to a 3%
general consumption tax?

ing smoking in these REFBRIKI%H B ?
area.s shpuld beset after NO COMMENT
reviewing the ban in EER AGREE
restaurants. (1%)
Lastly, I would like y .

to extend my sincerest DlSAGiEE
thanks to members for TR

(84%)

their invaluable opinions
that I will put forth te the

government. 13 ] CHART 1 @—
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FROM THE DIRECTOR

Chamber establishes
Women Executives Club

DWT? omen executives in Hong Kong
| businesses form a powerful and
, influential group. In fact, women

executives have alsoalwaysbeen
active participants and contributors to the
Hong Kong General Chamber of Commerce.
Several of our special purpose committees
have women as chairpersons, and Dr Lily
Chiang is a vice chairman of the General
Committee. And at every Chamber event, you
will see many, many women participants.
However, the women executives never had
their own “club” in the Chamber, where they
could discuss issues of concern to them, where

Chamber would like to set up such a club, the re-
sponse has been overwhelming. Over 500 Cham-
ber women executives have expressed interest in
joining this club. There are those who would like
to listen more to women speakers or leaders.
Some have indicated they want to learn more
aboutwomen’s issues. Othersare particularly in-
terested in health matters. Some others want to
go on leisure tours and engage in charity activities.
The club will try to cater to this variety of interests.
It also can provide camaraderie and networking
opportunities.

The WEC will be led and run by the women
themselves. The leadership, the workers, and the

#
they can discuss mutual interests, and where t':” 2 direction will be selected on September 12. We
they can engage in activities more to the lik-  pr Eden Woon &L+ have to acknowledge two individuals who saw

ing of women.

We are rectifying this situation. On Septem-
ber 12, the Chamber Women Executives Club - called the Chamber
WEC - will be inaugurated with a meeting and a cocktail reception
at the Mandarin Oriental Hotel. Since we sent out notices that the

the need for such a club for some time: our Chair-
man Christopher Cheng, who headed a member-
ship task force a year ago, and our former Membership Committee
Chairperson Fanny Lai. The Chamber has high hopes for the success
of this club. (B ]
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Call Daisy Lo at 2823 1262, or email: daisy @chamber.org.hk if you want to join or to know more about WEC.

BTEREEMALLTSE  AEHFE B

AR ERE - 5% ¢ 2823 1262 » EF : daisy@chamber.org.hk
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Special
- Business ISl
Assistance
to SMEs

One-stop-shop members’ hotline will take you to a number of

Hotline
2823 1203

2823 1236

Chamber business assistance services and free consultations.

Trade Inquiries
W Business introduction
W Business match-making services

China Assistance

W WTO Issues

B China Inquiries

m Joint HK-China Business Liaison Committee
W International business contacts

IT Support

m Free Web service

W Mainland IT support services

m Web mart

| Free e-commerce consultation session

HKGC&

Hong Kong General Chamber of Commerce
BB AR = 1861

Economic and Business Assistance

M Legislative Council input and assistance

B Macro- and Micro-economic information and statistics
B SAR Budget and policy issues

W Wage/salary analysis, other business operation issues

Member Benefits

M Membership services
B Members club

W Affinity programs

B Members discounts

Other Business Assistance
@ Mailing service «

W Translation service

W Meeting venue rental

W US visa,collection

W Bulletin advertising

W Event organizing

B MPF services




SPECIAL FEATURE

Carry on shipping.

China's WTO entry is expected to divert some container
traffic away from Hong Kong, but is unlikely to make the
territory lose its title as Asia's largest shipping centre

By SIMON NGAN

pinions are divided on the impact

that China’s entry into the WTO

will have on Hong Kong’s cargo

business. Some think thatas China
opens up its market and conforms to inter-
national trading standards, freight passing
through the SAR may slow to a trickle as
shippers find it easier and less expensive to
just head straight for the Mainland.

“I expect more direct traffic in and out of
Chinese ports as import tariffs are lowered,”
said Terence Sit, president of Jardine Ship-
ping Services.

Although some anticipate the dispersal of
international business to other Chinese cities
and ports to chip away at Hong Kong’s role
as a shipping centre, this is something that will
not happen overnight. For sure, a trade boom
after China joins the WTO will no doubt boost
the amount of cargo handled at Chinese ports.

Port trade has increased 25 per cent an-

by fi
‘;;*r R

gy

nually on average in previous years and
Shanghai, China’s busiest port, handled ap-
proximately 5.6 million TEUs last year, an
improvement of more than 30 per cent over
1999. Closer to home, Shenzhen’s ports re-
corded a 13.6 per cent rise in business last
year as more shippers moved goods through
its facilities. Lower port costs are a major fac-
tor and it is cheaper to truck a consignment
from a factory in the Pearl River Delta to
Shenzhen than all the way to Hong Kong.
Financial savings aside, rapid improvement
in facilities at Yantian, Shekou and Chi Wan
has also contributed to attracting shippers as
has the improvement of transport systems
serving the terminals.

But compared to Hong Kong, the physi-
cal and financial infrastructure that we have
here does not yet exist in China.

“I guess we all agree that Hong Kong con-
tainer terminals will face challenges over the

cheaper costs offered by major ports in China.
However, there is still some catch up work
for the Mainland operators to do in terms of
the technology sophistication, well-estab-
lished infrastructure, know-how and the re-
liability Hong Kong Terminals are able to
offer,” said a spokesman for OOCL.

Although Chinese ports offer some attrac-
tion for shippers, Hong Kong still retains a
number of competitive advantages. For
starters, Hong Kong can offer shorter transit
times. This is becauseships calling at Chinese
ports need to call at Hong Kong also to fill
their holds to capacity. The result is that while
it might take a container 15 days to reach Los
Angeles from Shenzhen, it only takes 13 from
Hong Kong. The almost complete lack of cus-
toms clearance formalities at Hong Kong,
which only require that a trade declaration be
made 14 days after the shipment has shipped
out also remains attractive to shippers.

Another bugbear of sending goods
through China’s ports is the tangle of proce-
duraland documentation red-tape associated
with China’s trade policies and tax systems.
Delays caused by these coupled with a much
smaller sailing schedule compared to Hong
Kong’s is incongruent with the growing
trend for supply-chain lead times to become
shorter. Depending on what is shipped, such
delays can easily offset any cost advantage
that sending a product through a port in
China may bring.

In addition, China’s portsmaynotbe able
to cope with the anticipated increase in
throughput that will come with WTO
accession. Some of the busier ports are oper-
ating at or near capacity and urgently need
expanding. Most cannot handle larger ves-
sels and lack Hong Kong in efficiency.

Despite some changes in container traffic,
the consensus is that the post-WTO pie will
become large enough to continue fuelling
growth at Hong Kong’s ports.

According to astudy published by a lead-
ing American investment bank, China’s to-
tal trade would double to US$600 billion by
2005 from US$324 billion in 1998. The study
estimates that by 2005 China’s accession to
WTO would boost China’s annual imports
by US$105 to US$115 billion, with US$65 bil-
lion coming from the lowering of tariffs,
US$20-US$30 billion from the removal of
non-tariff barriers, and a final US$20 billion
from the expansion of foreign investment in

[aa]
China. Exports are expected to increase to 650
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From Ship to Shore,
We're Making Waves

Our range of global services covers all
aspects of transport and logistics.

m‘l Maersk Hong Kong Limited i
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Brigantine Services Limited

Welkin Transport Company Limited
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www.maersksealand.com
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Projected growth of the Mainland's Container ports (‘0000 TEU)

- 700 million tonnes and container volumes
are predicted tobe in excess of 40 million TEU
by 2005 compared to 15 million in 1999.

Based on the 40 per cent share that Hong
Kong now has in China’s total foreign trade,
it stands to benefit to the tune of US$240
billion. And most of this business will continue
to flow from the more than 184,000 enterprises
involving Hong Kong interests registered in
the Mainland, particularly Guangdong.

In anticipation of the projected increase
in cargo flows, Hong Kong and Shenzhen
ports are all embarking on major expansions
of container facilities most of which will be
completed by 2003/04.

“Together, they will handle the significant
growth of container traffic in the South China
region, the world’slargest manufacturing cen-
tre for consumer goods. Shenzhen ports will
gain more traffic due to proximity with manu-
facturing areas, but Hong Kong will still en-
joy growth in container traffic as the need for
facilities will remain high,” Mr Sit said.

Meanwhile, shipping companies in Hong
Kong are taking advantage of this head-start
to implement value-added strategies to retain
customer loyalty, such as the adoption of in-
formation technology programmes, and offer-
ing one-stop total service for customers in the
management of the supply chain process.

“Today’s customer is demanding real-time
shipment visibility, and the ability to manage
their shipment proactively and focus on prob-
lematic exceptions, increasing productivity,
easy management of information flow, inte-
gration with customer business processes and
... to access shipments among all carriers
online,” said OOCL’s spokesman. 13 ]
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SUN HING GROUP OF COMPANIES
A Heritage of Quality

y

SUN HING SHIFPING CO., LTD.
HK & China General Agent for
ZIM ISRAEL NAVIGATION CO. LTD.

Tel:2823 5888 Fax:2528 6744

=

N

REYNOLD VAN LINES LTD.
REYNOLD EXPRESS CO., LTD.
Sea Freight & Air Freight Forwarding
Member of IATA, FIATA

Tel:2823 5688 Fax:2865 1856
SUN HING WAREHOUSE (MGT.) LTD.
Own/manage 1,200,000 sq. ft. warehouse space
Awarded 1SO 9002 since 1997
Tel:2699 7878 Fax:2691 2035
SUN HING INSURANCE
SHIH HOLDINGS LTD.
@ Your insurance solutions
Tel:2529 1299 Fax:2866 7465
SUN LOGISTICS CO., LTD.

Inventory management, packaging & delivery

Specialist in e-fulfillment services

Tel:2947 0022 Fax:2947 7667

CLEAR FUTURE TECHNOLOGIES LTD.

Provides solutions in Business Intelligence,

System Integration, Electronic Data Interchange

Tel:2823 5888 Fax:2529 0355

Head Office: SUN HING HOL

DINGS LTD.

10/F United Centre, 95 Queensway, Hong Kong

Tel:(852)2823 5888

Web site: http://w

Fax:(852)2529 0355

ww.sunhinggroup.com
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Air express cargo companies
expand their Mainland network

ir express cargo companies
are expanding their net-
works in the Mainland to
ready: themselves for the
rise in business that China’s entry
into the WTO is expected to bring.

As amajor manufacturing base for
many industries and being the world’s
fastest growing economy, courier com-
panies say they will play a critical role
in connecting Chinese businesses to
the world and contributing to the
Mainland’s economic development.

UPS will expand its branded op-
erations from 21 cities to 40 cities this
year, while three new representative
offices will be set up in Qingdao,
Shenzhen and Xiamen.

Likewise, DHL-Sinotrans Express Ltd.
(DHL-Sinotrans), a joint venture between
DHL Worldwide Express and the China Na-
tional Foreign Trade Transportation (Group)
Corporation, is preparing for China’s immi-
nent entry to the WTO and the ensuing trade
surge with the opening of its Pudong Airport
Gateway in Shanghai, China.

The new RMB 20 million gateway further
boosts DHL- Sinotrans’ shipment handling
capabilities in the eastern region of the
country. Of its existing gateways in Beijing,
Shanghai, Guangzhou and Shenzhen, the

UPS will set up three new representative offices in Qingdao, Shenzhen and Xiamen.
BHEBRENES - RYINEMRIRHE -

Pudong project is the largest and most ad-
vanced built by DHL-Sinotrans.

DHL-Sinotrans plans to invest over US$9
million this year to expand its network to 39
stations by year end.

“The increasing development of
globalisation and trade volumes will mean a
greater level of service will be required of in-
ternational air express companies,” said Marc
Duale, chief operating officer of DHL Asia
Pacific. “With new facilitiessuch as the Pudong
Airport Gateway, we will be able to improve
our service to customers and meet their de-
mand for shorter customs clearance and ship-

ment handling times, and enhanced
reliability,security and work efficiency
of the whole shipment process.”

These benefits will be achieved
by linking directly with the customs
and excise department via Electronic
DataInterchange (EDI), as well as the
operation of a customs bonded
warehouse, advanced material han-
dling conveyor system, and auto-
matic shipment sorting equipment.
The maximum shipment processing
capacity at the new 6,100 sq. meter
center will be enhanced from 3,000
pieces per hour to 10,000 pieces, and
the maximum shipment processing
tonnage will reach 50 tons per hour.

UPS also believes a borderless market-
place demands creative and seamless deliv-
ery solutions.

Richard Loi, Managing Director UPS
Hong Kong explains: “UPS always aims at
providing our customers with a total solution.
While UPS Capital provides financial support,
we have also set up UPS Logistics Group, an-
other subsidiary assisting customers in Sup-
ply Chain Management (SCM). Together with
UPS express delivery service, we provide so-
lutions to the physical flow of goods, the flow
of information, and finally the flow of funds
to facilitate global trade.” B ]
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NO ONE APPRECIATES

THE COMPLEXATIES

@  OF E-BUSINESS

At UPS,

that the solutions

success of
your online marketing depends
on your ability to deliver products
to customers quickly and reliably.
That's exactly why UPS is your
best choice for e-commerce
solutions. Every day, we make
more than 11 million deliveries
to online customers all over the
world. As you can fell, we're
proactively hands-on in helping
Internet companies extend their
global reach. What this means to
you is we can provide complete,

end-to-end business solutions

we readlise ﬁ J
i e-bUS.ln S

MORE THAN WE DO.

IT"S NO WONDER WE THINK

ONE SIZE DOES NOT FIT ALL.

We’re on top of it.

WWw.ups.com

for the rapid, low-cost launch of
e-commerce startups. We can
create a service bundle for small
and medium-sized web businesses
to provide solutions for everything,
from warehousing to order fulfil-
ment to customer service. And
as the Internet transforms your

business by redefining your

business strategy, UPS can

provide highly customised supply
chain management solutions that
can help your business remain
competitive, no matter what

size it is.
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Wouldn't it be nice to have industry experts by your side explaining
possible e-commerce strategies for your business?

That is why the Chamber's e-Committee offers for SME members

Free 1-Hour e-Consultation Sessions

“

B Enable the Internet to increase your business productivity
B Industry experts suggest e-business models for your business
B Get advice on choosing possible vendors

HKGC&

Hong Kong General Chamber of Commerce
HF B AR ™ = 1861

Call Rammy Chan at 2823 1248, email rammy@chamber.org.hk,
or visit our Web site: www.chamber.org.hk for more information
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LIvVing IN

ERICSSON

‘M-Worlid’

Wireless services offer huge potential, but many problems
need to be overcome, not least convincing consumers to pay

for living in a m-world

NOKIA

he key challenges for wireless appli-

cations in the region include the lack

of software to support local languages,

lack of a user-friendly interface, slow
access speeds, lack of useful content, high call
rates and time-based billing methods, accord-
ing to IDC Asia/Pacific.

Although the introduction of WAP services
came at a time when the cellular market was
enjoying explosive growth in terms of sub-
scriber base, it saw limited success and has been
the subject of much frustration and disappoint-
ment among users.

The future of WAP will very much depend
on the availability and variety of access devices,
applications and infrastructure networks, not
to mention the 3G licence outcome. The emer-
gence of Internet-enabled access devices such
as PDAs with wireless data/voice connections,
mobile phones supporting WAP and NTT
imode phones will drive
the demand for wireless
Internet/data services.

But persuading cus-
tomers to pay for such
services is going to be a
tough nut to crack. By
2005, Forrester Research
predicts mobile payment
services will account for
about 0.5 per cent of con-
sumer spending. The re-
port names unwilling
consumers, incomplete
services, and insufficient
technologies for the slow
acceptance.

ERICSSON

ERICSSON

Watch a preview of a movie you are interested in before you book and pay for it, through your
3G mobile device.

FAZZHARADRBRENEEBRENEREN AR THETR -

20

“Whileonline and brick-and-mortar retail-
ersbelieve that mobile payment will account for
10 per cent of their transaction value in three
years, Forrester believes this is actually atleast a
decade away,” said Michelle de Lussanet, ana-
lyst at Forrester. “Three barriers will limit the
penetration of mobile payment for the next five
years: consumers aren’t ready to change their
payment behaviour; providers will continue to
resistcollaborating on full-featured services; and
easy-to-use, cheap, secure, and standardised
technology will take years to roll out.”

Panellists at Businessweek’s e.biz Forum
held in Hong Kong on August 21, raised simi-
lar concerns.

For anyone who’s followed the progress
of the World Wide Web, this isn’t really a sur-
prise as the wreckage from failed payment so-
lutions litter the Internet. Also, consumers
don’t trust a mobile payment system and have
historically resisted attempts to change their
payment habits.

Bruce Mansfield, Visa’s head of m-
commerce, said at the e.biz Forum that user
authentication and which parties would bear
the credit risk for large purchases made with
mobile devices are probably the biggestissues
for the company.

Another problem will be advertising ser-
vices to consumers without creating a tidal
wave of mobile “spam.”

“This new medium of advertising sounds
exciting, but companies mustlook at this froma
customer’s point of view or they risk seriously
damaging their brand and customer relations,”
said Catherine Nichols, analyst for GartnerG2.

She expects mobile phone users will
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The power of
m-commerce

M-commerce has ‘unbundled’ the traditional commerce
process and created new business opportunities and models
that never before existed By SASSUAN LEE

E-COMMERCE VS. M-COMMERCE
heburst of the dot-com bubble has cre-
ated much scepticism about the viabil-
ity and potential of online businesses
and e-commerce. Although the actual
take-up rate of e-commerce in Asia might be
considered slow, m-commerce, which rides on
the same “network economy” concept, is actu-
ally a completely different breed of digital
commerce.

Being able to bring “commerce” not just to
Internet users’ desktop but to everyone’s
pockets, even when on the move, m-commerce
will be able to capture the high mobility and
personal nature of Asian business.

In the wireless world, service providers are
able to build closer customer relationships and
more personalised service. Just imagine having
abig store with a big signnexttoa busy highway,
compared to sending out a highly-trained ac-
countexecutive to visit individual customers to
provide highly personal and customised service
24 hours a day, seven days a week.

WHERE IS THE MONEY?
The true power of m-commerce comes from
the unique core attributes of mobile applications:

Convenience — anytime, impulse needs

Mobility — anywhere

Relevancy — timely, location-based &
personalised information

Contactual — push capability, alert, active
vs. passive, high attention

These attributes combine the information-
oriented and sales-oriented communication
strategies — which are often considered to be
at the opposite ends of the traditional media
— intoa single new media — the “m-channel.”

We can breakdown the traditional com-
merce process into four parts: 1. getting cus-
tomers’ attention; 2. presenting goods and ser-
vices for customers to choose; 3. getting cus-
tomers to pay; and 4. fulfilling the purchase
order. Internet “unbundled” traditional com-
merce and created online commerce, allowing
merchants to promote and show their products
to customers, and in turn allowing customers
to pay for purchases online and then have them
delivered either online (ie. software, MP3) or
offline, physical location (ie. books, CDs).

M-commerce “unbundled” the traditional
commerce process even more and it has cre-
ated new business opportunities and models
thatnever before existed.

For example, in the near future, customers
can opt to receive promotional messages via
shortmessage services (SMS) on mobile devices
from one of their favourite shops when in the
area to be alerted to a promotion so that they
candrop by tobrowse around the shops. If they
want to buy something, customers can activate
their digital wallet on their mobile phones,
choose his preferred payment card or the one
which gives highest discount to pay at the
cashier.

This is only one of many examples. With
new technologies such as 3G, location-based
Bluetooth, the deployment of new mobile ap-
plications will only be limited by our
creativity.

While the “anytime, anywhere” convenient
nature of m-commerce has created a perfect
platform for “impulse purchase” models, the
emphasisand demand on highly personalised
and relevant information restricts service pro-
viders to only give what the customer wants

LIVING IN THE M-WORLD ...

experience a surge in spamming and indis-
criminate advertising from some compa-
nies rushing to exploit the new mobile mar-
keting channel, which risks deflating the
market for mobile advertising before it has
even begun.

Consumers will harden against it, and
consumer groups willbegin an active cam-
paign to protect mobile users. Therefore,
mobile network operators and advertising
industry groups must work together to de-
fine best practice for mobile advertising.
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While inputting anything but speech into
mobile devices is a labour, speech technology,
as it improves, is expected to become a very
natural and powerful interface for these
devices.

Gary Hong, product manager atDC
Asia/Pacific, said despite its shortcomings,
among the Asian countries, Koreahas the larg-
est base of WAP service subscribers as it is the
only market in the region enjoying access
speeds of 64Kbps.

Although Hong Kong and Taiwan enjoy
high mobile penetration, overall WAP penetra-
tion in Asia remains low. With the availability

of GPRS infrastructure and handsets, the take-
up rate of WAP is expected to increase
drastically. In fact, the region has begun to see
increasing demand for wireless data services
as operators Jaunch SMS-based services.

“Asia Pacific will to continue to account for
an increasing proportion of wireless
applications, in view of its current wireless com-
munications infrastructure implementations
and service deployments. Where 3G is
concerned, the region remains conservative in
the light of the European experience and the
prospects of 2.5G service deployments in the
medium term,” he said.

THE BULLETIN SEPTEMBER 2001



when they want it in the way they prefer. The
customer will have the greatest power in the
new value chain.

These success drivers of the future will
clearly be business-oriented, but the real key
to m-commerce profitability will be the ability
tounderstand customers’ wants and needs. The
future winners will need to excel in using so-
phisticated customer insigh# tobuild valuable,
long-term customer relationships. Innovative
offerings, well-executed partnerships, and
highly flexible system enablers must be sup-
ported by outstanding customer management
capabilities. If businesses know their custom-
ers well, the mobile device will be an extremely
powerful and effective communication chan-
nel to reach their customers.

THE TRUE “Clicks & Mortar”

From a customer’s point of view, most
online businesses have only created “click
or mortar” models, which ask their custom-
ers to go to either their physical store or Web
site. Only in the new business processes cre-
ated in mobile commerce can customers ex-
perience the real “clicks and mortar,” per-
mitting interaction in the physical environ-
ment with wireless devices in hand, thereby
connecting the virtual world on the Internet,
anytime, anywhere. The convergence has
already begun.

Sassuan Lee specializes in e-commerce and m-
commerce strategies and application architec-
tural designs. Sassuan leads various innova-
tive projects in Asia and he can be reached at
sassuan.lee@hkcsl.com 1]
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Nokia 3G Terminal Concept
ill {left =) and IV (right )

Siemens Writstphone (above ) and
Multimobile (right %)

Making sense of mobile applications

By ERIC NG & SELINA IP

obile commerce means many

things tomany people. Some think

of m-coupons, short message ser-

vice, games, mobile-dating, logis-
tics management, sales force automation,
field service, even GPS tracking.

To add to the complexity, there are so
many standards and technologies: WAP,
WML, HTML, GPRS, GSM, 3G, CDMA, w-
CDMA, EDGE, SMS, UDDI — it s little won-
der that consumers get a bit dazed.

For businesses thinking of implementing
m-commerce strategies, the maze of different
devices, protocols, networks, systems, and
applications can be similarly overwhelming.

With new technology, devices and appli-
cations being introduced daily — each with
its own merits and limitations — options
abound. However, a company entering the
m-commerce race to serve customers with-
out clearly determining what it wants to
achieve runs the risk of starting a marathon
without a finishing line.

The key to drafting and implementing a
successful mobile solution strategy lies in
striking a balance between organisational
efficiency, suitability, ease of use, and return
on investment. Companies must understand
clearly both the business objectives and the
technological realities of its environment.

Typical business objectives that can be
achieved using mobile applications include
increasing revenue, increasing productivity
and effectiveness, shortening the operation
cycle, improving customer satisfaction, re-
ducing costs, and establishing a competitive
position.

An example of a business objective can
be improving sales operation efficiency, as
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measured by reducing the order-to-delivery
cycle. This is a tangible, measurable outcome
that allows management to evaluate a return
on investment (ROI) on a technical solution.

To select the right solution, you need to
map your company’s workflow to focus on
high-impact areas.

In the flowchart example, mobile technol-
ogy eliminates the need to send queries back
and forth between the company and the cus-
tomer which slows the completion of an
order. By giving the salesperson the ability
to check inventory, generate an official quo-
tation and get the customer’s signature all in
one visit, mobile technology not only reduces
the cycle time, but also improves customer
satisfaction.

With respect to back-end operation, when
the salesperson inputs the completed order
through mobile devices directly into the com-
pany system, it frees administration from
having to key in the sales order again, and
removes any chance of typing errors.

EVALUATE SOLUTIONS AND TRADE-OFFS

The cost of packaged applications range
from US$50,000 to US$500,000. The business
objectives of the projectand the process map-
ping will help decide what type of solution
to adopt, but we advise our clients take a
value-based return-on-investment approach.
We assess the incremental value, revenue,
benefits and savings made possible by*the
solution or application to justify the invest-
ments required.

In the flowchart example (right), the abi\l—
ity to place an order and reviéw product in-
formationdelivers the most impact in achiev-
ing the objective of “reducing order-to-deliv-
ery cycle.” Other features, such as customer
database and sales leads management may

become “nice-to-have” functions, but could
be foregone when balanced against the in-
vestment budget.

The flexibility to support different devices
also has an impact on the total solution costs
and usability. For example, our company’s
“Mobile Sales” application supports both WAP
phones and PDAs. Both devices have access
to the same functions that are also accessible
by Web browsers. A WAP phone costs about
HK$1,500, a PDA with card phone about
HK$5,000-8,000. If the most important goal is
for the salesperson to check inventory, then a
WAP phoneserves the purpose well at a lower
device cost. If the salesperson needs to input
an order on the mobile device, then the PDA
is more appropriate.

THE COMPLETE VIEW

More often than not, businesses need a
multi-channel approach — combining Web
browser, PDA, WAP phone, fax and even
voice access — and the need to have a solu-
tion that allows various departments to have
an integrated view of the process.

Ultimately, in an enterprise environment,
applications do not exist on a standalone
basis. The mobile application has to be inte-
grated into existing enterprise systems. Your
solution provider should have the necessary
experience in enterprise back-end system for
you to fully leverage and mobilise the
organisation with new technology. Only by
adopting a complete view of the organisation
can technology solutions help achieve busi-
ness results.

Eric Ng & Selina Ip are senior management at
PNM Solutions Ltd, a solutions provider that spe-
cializes in multi-channel enterprise solutions. They
can be emailed at marketing@pnmsolutions.com
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Motorola 3G Concept Models — Shared Knowledge
(left 7=) and The Video Phone (below T)

Ericsson R520 with
Communicam MCA-10

' Motorola V. Series 100

Ericsson’s Concept
Bluetooth devices
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Budget hit by
weaker economy in
fiscal first quarter

By lan Perkin

ust three months into the 2001-02 fis-

cal year, the Hong Kong SAR

Govemment’s Budget was already in

trouble as the economic slowdown bit
deeplyinto revenues and expenditure contin-
ued to grow at a fairly rapid pace.

Although it is early days yet, it already
appears that the government is facing a far
bigger annual Budget deficit than the
HK$2.97 billion forecast in the Budget
documents issued back in March this year
- unless it takes an axe to its expenditures.

The poor figures for the quarter, whichare
likely to continue for much of this calendar
year are sure to keep the whole issue of the
government’s budgetary situation, and the
need or otherwise for new taxes, high on the
public agenda.

Although Financial Secretary Antony
Leung has ruled out the prospect of new or
higher taxes during a time of economic
weakness, the continuing pressures on the
Budget revenue situation will make the pub-
lic debate all the more relevant.

Figures issued at the end of July, covering
the opening three months of the fiscal year,
from April 1 to June 30, showed that the over-
all slower pace of economic growth had ad-
versely affected revenues and, perhaps,
caused spending to increase.

The overall Budget deficit for the first
quarter of the fiscal year was more than
HK$22.9 billion. That’s up almost HK$7.4
billion, or 47.5 per cent, on the same period of
2000-2001, when the economy was in the early
stages of last year’s short-lived recovery.

The detailed government figures showed
that revenues for quarter came in at only
HK$31.89 billion. That’s down HK$5.15
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billion, or 13.9 per cent, on the same period
lastyear, and a direct result of the slowing pace
of economic expansion.

Expenditure for the quarter, on the other
hand, came in at HK$54.83 billion, to record a
rise of HK$2.23 billion, or 4.2 per cent, over
the same three months last year.

As the government pointed out in its state-
ment accompanying the figures, a large defi-
cit in the opening months of the year is not
unusual.

This is because the biggest share of tax
receipts always comes in the final months of
the fiscal year whensalaries and profits taxes
are paid.

However, with the local economy continu-
ing to slow, the large deficit in the opening
quarter of the year is likely to be of concern to
the government.

The government has already cut its ex-
pected growth rate for the year to 3 per cent
from the original 4 per cent expected at Bud-
get time.

The Financial Secretary has also hinted
that there might also have to be another revi-
sion to the expected growth rate.

He is not the only one expecting that fur-
ther slow down. In the past few weeks a whole
string of private sector forecasters have re-
duced their expected growth rates for the
Hong Kong SAR. “

The Hong Kong and Shanghai Bank
dropped its expected real GDP growth to 1.8
per cent and its local stable-mate, the Hang
Seng Bank, reduced its forecast to 2 per cent
real growth.

Coming in at the low end was the Econo-
mist Intelligence Unit (EIU) at 0.7 per cent.

Slower growth is likely to mean lower-

than-expected revenues to the government
and committed expenditures will be difficult
to rein-in as the year progresses. Taken
together, these factors can only mean a larger
than expected deficit for the full year.

Looking at the overall revenue outlook it
is hard to see when any increase can come
from for the rest of the year, barring a
dramatic, and completely unlikely, spurt in
the domestic economy.

As the government’s recent land sale
showed, demand for property is lacklustre
meaning that there is little prospect of land
premium revenue coming to the rescue. Taxes
on property are also likely to be flat.

Although there is a year’s delay in prof-
its tax receipts (payments in the current year
relate to last year’s profits) there is unlikely
to be much additional revenue from this
source.

Salaries have also been flat suggesting
only a modest, if any, increase in taxes from
this source, while job growth is alsolikely to
be weak meaning that there will be few new
salaries tax payers coming into the tax net.

Furthermore, weak markets mean that
government earmings on its fiscal reserves may
not show much growth and the revenue from
the second issue of MTR Corporation shares
as part of its overall privatisation will be un-
der pressure. 13 ]

Ian K Perkin is the Chamber’s Chief Economist.
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FACE TO FACE

Face
to
Face

with 1iIMothy Fok

TIMOTHY FOK RECENTLY BECAME THE FIRST HONG KONG
PERSONTO SIT ON THE INTERNATIONAL OLYMPIC COMMITTEE.
Bulletin Editor Malcolm Ainsworth caught up with the energetic Mr
Fok last month and discussed everything from his football career to
how Hong Kong businesses can capitalise on the Beijing Olympics.
Following are excerpts from that interview.

I believe some people call you a football fanatic. Is that a fair description?

I do love sports, but I guess Hong Kong is designed for com-
merce so it is difficult for businessmen to speak about sports. I guess
I take every occasion to talk about sports, and that it is very much an
integral part of everyday life.

Few people in Hong Kong seem to play or even talk about sports. Why do
you think that is?

With Hong Kong being a very practical place, I think we have to
look at the education system. In many ways, it is almost thought that
sports has become something of a distraction to children’s studies. But
sports goes beyond just a good physique; it is also the other qualities,
like leadership and playing by the rules that stay with you throughout
your life and they are very much part of character building.

Distraction? By the parents, teachers, society at largs?

I think Hong Kong is still a traditional society. Today there is
tremendous academic pressure on children from their parents to
achieve good examination results. I always say in many ways that
sports is an essential part of that education.

But many schools in Hong Kong don't even have a school yard for kids to
play in. Without basic facilities, how can children here benefit from sports?

There are now more than 500 schools in Hong Kong. Basically,
less than 10 elite schools have good facilities. Look at the interna-
tional schools. They do much better because they teach sports as part
of the curriculum. So you have 10 elite schools and the international
schools [that have good facilities], while most other schools have just
one broken basketball court. So how would a young person in Hong
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Kong love to play? Hong Kong is hot so you get sweaty, but do they
have changing rooms? Or can they take a shower after playing? These
are the things that matter. These things also identify, and build up a
sense of pride in children, but how can you do that in a makeshift
environment?

Has the dismantling of the Urban Council dealt a serious blow to sports in
Hong Kong?

Not really. I think the Urban Council invested resources in sports,
especially in facilities, but in many ways they have been inadequate.
Now the Leisure and Cultural Services Department has filled the
vacuum, and [ think the highest authority has decided to allocate
more resources to sports. The government does spend a lot of money
on sports, but what we would like to see is the resources reaching the
end users, other than just the athletes.

Do you think the private sector in Hong Kong should invest more in sports?

I think this is the future. Sports today is reliant on meaningful
volunteers. Buteverything in sports needs tremendous resources: we
need people who do it for a passion, we also need the input of the
government and the education department, but ultimately it would
be like the West, that is our goal.

Will Hong Kong be hidding again for the Asian Games next time around?
What lessons have been learned from the last bid?

Frankly, a lot of things have changed since then. Of course, ulti-
mately we would like to be like the West in that it has developed a
tremendous sports culture — this is the model we look at. But beyond
that, just look around us. All those competing cities have worked
very hard and realise that to project aninternational image they have
to improve. They are building very modern sports facilities and plac-
ing tremendous emphasis on sports and building up a sports culture.
Like Singapore, it is now their new renaissance.

Do you think the Beijing Olympics will attract more money to be injected
into sports in Hong Kong?

I think the Beijing Olympics will be a catalyst. I think it will help
galvanise our people and make them proud and make them identify
with sports. I think in the U.S. it is part of their entertainment, and
entertainment is one of the largest, if not the largest industry. And I
think the whole high-tech revolution, civic pride and stadium build-
ing spree and telecommunications development is spurred on by the
public’s fascination by sports now. Hopefully that will be a catalyst
for Hong Kong.

What chances do Hong Kong husinesses have of contributing to the Beijing
Olympics?

[ think we should not forget that those games are the Beijing
Games, not the Hong Kong Games. Rather than demand, rather we
should offer co-operation with the capital in every way we think
feasible. I think if the PRC and the Beijing Games organiser can
maybe feel that Hong Kong can help by hosting — I don’t know, by
even considering participating - we will be honoured and duty
bound to contribute our best. Finally, I think the games belong to
the Olympic movement, and I think we have to honour the Olym-
pic spirit. o
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BUSINESS

HKGCC scores high marks in survey

Members rate the Chamber highly in a recent survey,
but the chairman and director vow improvements

OVERALL RANKING HIGH
ong Kong General Chamber of Com-
merce ranks highly among all trade as-
sociations in Hong Kong, a recent sur-
vey of Chamber members showed.

Of the 326 respondents, 71 per cent of mem-
bers ranked HKGCC as above average, with
30 per cent of those calling the Chamber the
best trade association in Hong Kong.

“The result is quite encouraging,” HKGCC
Chairman Christopher Cheng said. “Thirty
per cent ranked HKGCC as the best trade as-
sociation here, while 41 per cent ranked us in
the upper quarter. We are still not satisfied
though, and I haveasked our director and his
staff to look in detail at suggestions in the re-
sponses to improve ourselves and score even
better next time!”

Those polled regarded the secretariat, in-
cluding CO staff, highly both in their profes-
sionalism and service attitude. Members also
expressed strong satisfaction with the General
Committee, with 93 per cent of respondents
calling its leadership very good or good.
However, 25 per cent of respondents said they
would like to see the general membership’s
contacts with the General Committee members
increase.

SPECIFIC BUSINESS
ASSISTANCE SOUGHT

One area where respondents said the Cham-
ber could do better was in offering specific busi-
ness problem-solving assistance. Members said
that in general they were satisfied with the
Chamber’s work in representation, with the
level of satisfaction as high as 93 per cent, but
they would like the Chamber to provide more
businessintroductionsand professional business
consultancy services at no or very low cost.

“This comment has some merit, but it also
reflects the fact that we have not been actively
promoting our existing services to members,”
Chamber Director Dr Eden Woon said. “We
have already taken steps to address this issue,
such as launching our Business Assistance
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Hotline, the setting up of the Hong Kong-China
Joint Business Liaison Committee, and the
launch of our China WTO Web page. But in
addition to these, we are doing a better job ad-
vertisingwhat we do offer and also looking into
providing more personal assistance to
members.”

INFORMATION DEEMED USEFUL

Respondents said they regarded informa-
tion as the most valued service provided by the
Chamber, followed by business opportunities
& networking, programmes and representation.

The three most welcomed information ser-
vices are The Bulletin (60 per cent), economic
analysis and business survey (52 per cent), the
Chamber Web site (47 per cent), and the Cham-
ber Email Alert (35 per cent).

The Chamber’s seminars and conferences
also scored a highapproval rate, with 66 per cent
of members saying they valued the service, fol-
lowed by roundtable luncheons, 45 per cent,and
large scale subscription luncheons, 40 per cent.

PROGRAMMES POPULAR

Interestingly, 49 per cent of respondents
said they thought Chamber luncheons were
useful for networking. Trade and investment
workshops/briefing meetings were also con-
sidered useful networking opportunities (43
per cent). Some 35 per cent of members said
they also valued contacts made though attend-
ing incoming business delegations, in addition
to missions to China and trade inquiries ser-
vices (33 per cent).

The survey also showed that while most
members who attended Chamber events liked
them very much (35 per cent), overall mem-
ber participation in Chamber events was low.
Fourteen per cent of the respondents said they
had not attended any Chamber event in the
last 12 months, while 59 per Centhad attended
only one to five events. Less than 24 per cent
said they frequently participated in Chamber
events (six or more events in the last 12
months).

“The result is quite encouraging ... but | have asked our director
and his staff to look in detail at suggestions in the responses to
improve ourselves and score even better next time,” HKGCC
Chairman Christopher Cheng said.

ARIRPETET  [HEERESAZE TR HE
FERBNMLNEESHREHETRENER  FEEAH
BERE  FREEHNE - |

Despite saying that the Chamber did not
provide enough specific business assistance,
respondents place low importance on business
matching, hotline and appointment services,
with only 21 per cent of respondents saying
they thought the services useful.

Dr Woon said he was encouraged to see
that most of the respondents, 66 pér cent, are
long-time HKGCC members. Thirty-six per-
cent of respondents have been a member for
more than 10 years, 30 per cent have been a
member for 4 to 10 years, and the remaining 24
per cent joined the Chamber within the past
three years (some respondents did not indicate
how long they have been members).

Although the results were on the whole
positive, they show there is room for
improvement. “In particular, we need to im-
prove our communication with members. We
also need to enhance our leisure and social
programmes and to find ways of strengthening
fellowship and sense of belonging amongst
members,” he said.
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BUSINESS

Chamber lends a helping hand

by

n the Chamber’s recent survey, some
members suggested that HKGCC should
provide more specific problem-solving as-
sistance to them. There is some basis to this
statement as this is an area we can improve
on. However, we currently actually do more
than many members think, partly because we
perhaps fail to advertise this capability
sufficiently, and partly it is a reflection of the
importance we place on protecting members’
privacy. As a rule, we do not discuss or
publicise these services. We simply provide
assistance and follow-up; case closed.

To give members a brief glimpse of the
vast array of business assistance that HKGCC
provides, The Bulletin asked a few Chamber
executives to each list just two or three en-
quiries that they received recently. By look-
ing at the descriptions below, you may find
that you can bring some of your similar
present or future business problems to the
Chamber. The following are some of those
enquiries (all names have been omitted to
protect companies’ privacy).

GENERAL ENQUIRES

Many of the day-to-day calls that Cham-
ber staff receive are from sellers seeking buy-
ers and vice versa, as well as general trade
enquiries, such as a frozen foods distributor
from the U.K. who was looking for a list of
Hong Kong companies in the food industry.
The Chamber provided the company with
such a list and posted its inquiry on the Busi-
ness Opportunities section of the Chamber’s
Web site. As a reflection of our service and
results achieved, the company became an
Overseas Member.

In another case, a company asked for as-
sistance in finding relevant business contacts
within the Guangzhou Education Committee.
Through the Guangzhou Commission of For-
eign Economic Relations & Trade, the Cham-
ber provided the member with the contacts it
asked for, which the company later informed
us were very useful for developing its
business.

SPECIFIC BUSINESS ASSISTANCE
Other members ask for more specific
business assistance. Recently, a Japanese firm
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Members can browse through the Chamber's library for business information by themselves, or ask staff for assistance.

ZEVRTEASHEZEHARER  RERBEKL -

wanted to set up a branch office in Shenzhen.
The Chamber provided the member with a
list of Japanese companies already in
Shenzhen who were willing to share their
experiences, recommended Hong Kong com-
panies that could assist them in setting up
anoffice, as well as helped arrange meetings
with the Shenzhen Association of Enterprises
with Foreign Investment.

Being part of the Chamber expands your
business contacts. This was the case for a
member that wanted to arrange a visit for its
clients to a home for the elderly. The Cham-
ber helped set up a visit to Fuk Kwan
Elderlycare Home for the member, who in-
formed us that the visit went very well.

Calls asking for detailed breakdowns on
specific issues affectingbusiness are also regu-
lar requests from Chamber members. These
include breakdowns of government spending
by departments, detailed analysis of salaries
and trends in Hong Kong, inforknation on the*
performance of the “One China” - the
Mainland, Hong Kong, Taiwan — economies,
and details on tourism, among others.

The Chamber can provide the information

or find the right person to answer members’
queries, even in such complex cases which in-
volved an [ranian trader who accused a freight
forwarding company assigned by a Hong
Kong firm of holding two of his shipments in
Dubai, costing him time and money. The
Chamber referred the case to the Customs &
Excise Department in Hong Kong, which
managed to solve the case two weeks later.

But in some instances, due to the legal
complexities, seeking professional legal ad-
vice is the best course of action, which is what
happened with a company from the Middle-
East that called recently seeking advice on
redress against an SAR supplier under a con-
tract for sale of goods. The Chamber directed
the company’s representative to the Hong
Kong International Arbitration Centre and
suggested, if this was not appropriate, that
the company seek local professional legal
advice. The company later indicated it was
seeking legal advice.

In some cases, members occasionally
don’t know where to turn or run into brick
walls when registering trademarks, applying
for work visas, or setting up factories overseas.
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For instance, one member recently asked
for the Chamber’s assistance in applying for
trademark registration in Indonesia. The
Chamber provided him with advice and en-
dorsed his trademark registration, which was
later approved.

Another company was seeking to regis-
ter.its product in China, which, with the
Charhber’s help, was later approved.

Due to the international nature of many
members’ business, the Chamber gets regu-
lar requests for help with visa applications
for importing talent from overseas. Depend-
ing on each particular circumstance, the
Chamber can help win applications.

These cases are merely a few common ex-
amples of the specific business assistance the
Chamber provides members daily. Of course
there are many, many more, including busi-
ness introductions, visiting trade delegations,
how members can speak at Chamber events
to promote their business, free e-consultations,
write-ups and interviews with members in The
Bulletin and on the Web site ...

In short, the Chamber provides a vast
array of services to assist members. Let us
help you. Call the Chamber Business Assis-

experts who will then advise him on possible solutions to his needs.

-

On Kun Hong Ltd Chairman Andrew Yuen (centre) utilises the Chamber's free e-
consultation service. Here, Mr Yuen explains his business nature to e-commerce
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tance Hotline, 2823 1203, or 2823 1236 and
find out how we can serve you today.

And from now on, with every issue of The
Bulletin, we will try to tell you how we helped
members with specific business problems -
but presented with a view towards protect-
ing privacy - during the past month. @
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Generating more
trade leads

HKGCC members can now build and maintain their own
online product catalogue on the Chamber's business portal

he Hong Kong General Chamber of

Cormunerce launched on September 3

a new online service designed to

help members generate more busi-
ness and trade leads.

Developed in conjunction with E1 Media
Technology Ltd, the new service allows mem-
bers to build an e-catalogue hosted on the
Chamber’s business portal, www.chamberorg hk.

“A number of compandes have asked us if
we could some how expand their free online list-
ing in our Business Directory to include a cata-
logue of their products,” Chamber Assistant Di-
rector for Operations Dr Y S Cheung explained.

“Currently, the Chamber portal receives
over 250,000 page views per month from 120
countries and over one-third of the page views
are for the Directory. I'm convinced that the new
e-catalogue will attract these viewers to find out
more about members’ products and services.”

The e-catalogue service will allow mem-
ber companies to post up to 50 photos and
descriptions of their products online. Com-
panies will be able to update and maintain
their e-catalogue as often as they wish in real
time from their computers, because the
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system, developed by E1 Media, allows up-
dating to be done through popular Web
browsers such as Netscape and Explorer.

The Chamber already offers member
companies a free homepage, Web address,
and e-mail forwarding service, but there will
be a small charge for using the e-catalogue,
Dr Cheung said.

“Forjust HK$1,800 per annum - thatisjust
HKS$5 per day - each e-catalogue subscriber
canhave an online catelogue of up to 50 prod-
uct photos and descriptions on its homepage
in the Chamber Directory. A powerful search
engine developed by EIMedia allows view-
ers to find the products they seek and,
hopefully, generate new tradeleads,” he said.

While browsing through company
catalogues, potential buyers interested™n
products canadd items to a “Product Inquiry
Basket” and later e-mail the supplier for more
information,

According to Dr Cheung,\‘e-catalogues‘

can be expaned toinclude more than 50 prod-

ucts for a small fee. [ 13 ]
For more information, call Queenie Poon at

2823-1279, or email queenie@chamber.org.hk .
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CHAMBER PROGRAMMES

Legco representative listens
to SMEs’ concerns, ideas

Informal Town Hall meeting sheds light on
businesses’ wants and needs

KGCC Legco Representative James Tien gavecandid answers
and views to questions from members attending the
Chamber’s SME Town Hall Session held on July 24.

With much of the dialogue revolving around the local
economy, property market, financial and MPF issues, the audience
clearly demonstrated theirconcernsabout the recovery of Hong Kong'’s
economy and how SMEs can cope with slowing global trade and
China’s WTO entry.

To stimulate the local economy, Mr Tien said that about two months
ago he proposed that the government should ease entry restrictions to
Hong Kong for wealthy Mainlanders. A member of the audience said
that he agreed with Mr Tien’s suggestion, as it would help enhance
domestic consumption and investment, butwanted to hear more about
the government’s stance on the issue.

Both the Hong Kong and Mainland authoritieshave reached a con-
sensus on granting multi-entry permits to Mainlanders in the high-
income bracket, Mr Tien told him. In addition, the number of travel
agents in China authorised to issue travel permits to Hong Kong has
been increased from four to 17.

Both the Central Government and Shenzhen City Governmenthave
also agreed to allow visa-free entry to Hong Kong for high-income
citizens living in the Pearl River Delta to allow them to spend their
weekends in Hong Kong. The planwill be implemented soon, he added.

However, on the issue of allowing more wealthy Mainlanders to
live in Hong Kong, Mr Tien said that the idea is still being scrutinised
due to the complexity of the issue, but he thinks a final decision will
come within one or two years.

SMES AND THE WTO

One member questioned whether room for further development
for SMEs in the local business sector existed, and whether SMEs will
really be able to benefit from China’s entry to the World Trade
Organisation and the development of the country’s western region.

In reply, Mr Tien said that SMEs can get involved in China’s tour-
ism industry by organising tours to cities in the western region, such
as Xian. _

He also suggested that the HKSAR Government must review its
existing housing policy to stabilise property prices and sustain eco-
nomic growth.

“Ibelieve this move would help both consumers and investors re-
gain their confidence in the market, which would in turn facilitate busi-
ness and encourage investment,” he said.

The annual provision of 20,000 home ownership flats — though low-
ered from the original 85,000 flats - is one of the main reasons that the
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Members exchange views with HKGCC Legco Representative James Tien (right) at the Chamber's
SME Town Hall Session held on July 24.

local property market has stagnated in recent years, Mr Tien said.

“I'would like to suggest that the government stop selling home
ownership flats for two years and reallocate most of the existing home
ownership flats as public estates,” he said.

He disclosed that several political parties have already agreed on
measures to stabilise the property sector and will soon put forward
their views to the government.

In a discussion on what the government should do to help SMEs
cope with economic hardship, a member suggested that the govern-
ment*provide dirett financial assistance to SMEs having cash flow
problems. Direct financial assistance could also be used to help the
unemployed start their own business, he said.

In response, Mr Tien said that in its report to the government, the
government’s Small and Medium Enterprises Committee recommend
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setting up four funding schemes to support SMEs. He said he will
urge the government to strengthen publicity of the schemes to alert
more SMEs that such funds are available. Also, he will study the ef-
fectiveness of the schemes.

With regard to start-up funds, Mr Tien said Legco had recently
passed a resolution to allocate HK$50 million for the Education and
Manpower Bureau to organise re-training programmes to teach the
unemployed how to start their own business.

When asked what he thought of the theme and content of the
coming Policy Address, Mr Tien said he hoped that the document
will focus on economic affairs, outlining support measures for the
property sector and SMEs. He said the government’s Central Policy
Unit is soliciting views from various political parties in preparation
for the contents of the Policy Address. [ 15 |
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Journey to the
top of the world

HKGCC director visits Tibet and sets up future Chamber miission

i By Dr EdenY Woon £ & E -

nmid-August, I was invited by Chan Wing

Kee, chairman of the Chinese Manufactur-

ers’ Association — who is also a General

Committee member of the Chamber - to
participate in a five-day mission to Tibet.
Whilethere, the Tibetan Autonomous Region
leadership invited the Hong Kong General
Chamber of Commerce to send a trade mis-
sion there, and we are now planning to make
such a trip next year.

But what are my impressions after this
short first visit? What is the political and eco-
nomicdynamism in Tibet? What are the trade
and investment opportunities? What is the
attitude of the officials there towards eco-
nomic development? And finally, whatis Ti-
bet really like as a destination?

Let me try to answer the last question first.
The delegation was amply warned of the dan-
gers of high-altitude sickness and the insidi-
ous manner in which you can get sick in Tibet
- Lhasa is 3,658 meters or 12,193 ft high. Based
on this experience, taking precautions and
preparing yourself mentally beforehand will
help assure a comfortable visit.

Senior Tibetan officials meet with mission members. FEREB =&
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The delegation by and large did not ex-
perience any huge discomfort, even when we
went up to 4,800 meters, or about 15,750 ft
above sea level, one day. There were the
usual intestinal troubles, headaches and
shortness of breath, but nothing should scare
away the average visitor from going to Tibet.

What about the first question? The lead-
ership in the Tibetan Autonomous Region is
a mix of Han and Tibetan races. I, frankly,
did not detect any problems in Tibetans and
Han Chinese working together, either at the
high level or at the working level.

Everywhere we went, from the city streets
to the temples to the countryside, the commu-
nity feel was heterogeneous and peaceful. Wor-
ship by the most ardent Lama Buddhists pro-
ceeded unimpeded by authorities, and religion
was practiced openly and fervently by many
devout followers of Buddhism. Security mea-
sures were not at all obvious, and Lhasa was a
very safe place to wander around at night.

Economically, Tibet is a poor place with
ahigh rate of illiteracy. But Lhasa did not look
much different from many small- to mid-

ERERZRERE -

sized Chinese cities. The infrastructure, in-
cluding telecommunications, is in place, and
facilities — from hotels to meeting places -
were adequate.

Most of the 2 million or so Tibetans live off

theland, and obviously Tibet providesa harsh
environment, with its high altitude, short
growing season, huge distances, and meager
resources. But the leadership is intent on mod-
ernizing the region, and I must say that their
efforts have been slowly paying off. Most
importantly, they exhibited an open mind and
solicited criticisms and suggestions. They
were eager for foreign investments but under-
stood the limitations of the remoteness of the
region. They also were very conscious of the
environmental damage that can be wrought
ata place whichis equivalent to the arctic tun-
dra because of its altitude. I found them to be
no less open than any of the officials I have
met in western China, and perhaps even with
some humbleness.
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Delegates attend a meeting with Tibetan authorities.
BERARTEETES

Mission leader and President of the Chinese Manufacturers' Association of
Hong Kong Chan Wing-kee (2nd from right), and HKGCC Director Dr Eden
Woon (right), toast with Party Secretary of the Tibet Autonomous Region Guo
Jinlong (2nd from left) and Deputy Director of the Third Division, United Front
Works Department of the CPC Central Committee Huang Yiyu.

EREEN  FRTERTEAEERRAM(ED)  EEAHEA
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Some mission members
pose for a group photo
at Jokhang Temple.
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Mission members tour the Pharmaceutical Factory of
Tibetan Medicine of the Tibet Autonomous Region.
REESH—FTHEER -

But finally, for the Hong Kong
businessman, what are the opportunities? To a
person, this delegation felt that tourism should
be the number-one priority of Tibet. Flights now
connect Lhasa with Hong Kong and with sev-
eral major cities in China, but surface transpor-
tation takes days to get anywhere. The Qinghai-
Tibet railroad which will be completed in 2006
will help, but not enough to warrant invest-
ments in manufacturing products for the rest
of China, let alone overseas.

But the scenery is spectacular and worth
seeing by anyone. If one can endure the vast
distancesbetween sights —and better roads and
new airports would help a great deal - one is
rewarded with pristineand rugged scenery that
is not easily found anymore on Earth.

Mount Everest is 700 km from Lhasa, but
the foothills of the Himalayas provide plenty
of spectacular sights near the capital. The rich-
ness of religion, heritage and the Tibetan cul-
ture of course add to its attraction. But what
they need arenotonly roadsand infrastructure,
but a major systematic thinking of how to at-
tract and absorb tourists in a fragile and harsh
environment. And of course, promotion over-
seas is complicated by the political views of
many foreigners regarding Tibet. But I cannot
help but think business opportunities here
abound in helping Tibet attract more tourists -
only 90,000 from overseas last year —and to
manage them without destroying the sights for
the future.

Finally, there are some local products, such
as wonderful Tibetan arts and crafts, a refresh-
ing mineral water branded “Himalaya,” a ter-
rific beer called Lhasa Beer, and Tibetan me-
dicinal products all yearning for distribution
and promotion. Obviously, some large Hong
Kong companies may want to look at “hard”
infrastructure investments there, but Hong
Kong service sector companies could have
some limited opportunities also as Tibet needs
as much “soft” infrastructure as “hard.”

This visit was a very preliminary look,
and the Chamber will organize a trade mis-
sion for our members next year. I hope that
at that time, many of you will decide to join
us to go to this fascinating place to take a look
at the sights and to probe deeper into busi-
ness opportunities. Regardless of whether
you find them or not, you can be sure that
the Tibetan Autonomous Region authorities
will welcome us warmly. They assured me
that the Chamber would receive a high-level
and comprehensive visit. a
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China appears close to jolning WTO  2001/07117]

Raad the latest updates on the road to WTO scassaion for China.
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China’s 15-year quest to join the World
Trade Organization (WTO) appears to be
drawing to a close with its entry into the
world trade club expected to come no
later than early next year. Hong Kong has
a key role to play in China’s economic
transition after its accession into the WTO.

To help Hong Kong SMEs capitalize
on business opportunities expected to
arise with China's entry, the Chamber
has launched “China WTO Corner” a new
section of our Web site, to provide
members with the latest information,
opportunities and programs on China’s
accession into the WTO.

The Web site also provides a forum for
members to raise questions and to share
experiences and views in an open
platform. Visit our Web site today, and
take advantage of this valuable tool
designed to help you do business in China
after China enters the WTO.

BETISFEEROAA  PEFEE
MAtHRESHEBENRERTEX
WHRE AR ERFENAL - BT EHR
Bl &R mBEJER Bt Rz > HAEAD
BACRENER B ATER
ERANRPHPEFIFHIBEREA
HETBENEE  SAEATE AR
B 48 uh ERARE —EHMRE © “H
BAHE" - ESERAERTASER
HEETPBEAIRFTEN > BEA
SEEIN  AEESEERT @ B
NewERT O EEEWEEA B
SETVLUNEEERESESERKIRD
2HFEAR-BoEMMECNE
B EEER o

SAMBESUEERIAELEN
"hEAME" - HEBATRHE
ZEBENEN  TEHERNBHE
KEL—Big -

ik



WTO WATCH

WTO0 WATCH

China marching
toward WTO

MILESTONES OF CHINA's WTO BID

1986 China applies to re-join GATT.
1995 WTO replaces GATT.

November 15, 1999 China and the United
States sign a bilateral WTO agreement in
Beijing.

May 19, 2000 China and EU reach a bilateral
agreement on China’s accession into the WTO.

October 10, 2000 U.S. President
Clinton signs legislation granting PNTR
status to China.

May 30, 2001 U.S. President Bush said he
will notify the U.S. Congress of his decision to
support China’s NTR status for another year.

Highlights of China’s efforts to comply
with its WTO commitments

By Robert A Kapp

he US-China Business Council is

committed to tracking WTO-related

changes in China. This article high-

lights particular PRC efforts, as
known to the council, to bring its system into
WTO compliance. It is not intended to be
comprehensive. China has taken positive first
steps to implement its commitments, but as
of June 2001, significant gaps remain.

REVISING LAWS AND REGULATIONS In
preparation for China’s accession to the World
Trade Organization, PRC officials have begun
to bring China’s legal and administrative re-
gimes into compliance with WTO rules. Ac-
cording to PRC legislators, more than 1,300
national and local laws and regulations did
not comply with the WTO rules as of October
2000. The National People’s Congress (NPC)
and State Council announced in 2001 that they
would formulate 26 new regulations, amend
an estimated 140 national laws and
regulations, and abolish another 573.

NEW LEGISLATION Drafts of new and
amended legislation are said tobe circulating
and include new antitrust, foreign trade, anti-
dumping/countervailing duty, safeguard,
import/export commodity inspection,
copyright, and trademark laws, as well as
regulations governing foreign investment in
the telecommunications sector and a revised
Catalogue Guiding Foreign Investment.

INTELLECTUAL PROPERTY RIGHTS The
State Council has issued a number of policy

42

directives to strengthen anticounter-feiting
enforcement work and established a new Na-
tional Anticounterfeiting Coordination
Committee, chaired by State Councilor Wu
Bangguo. A judicial interpretation and pros-
ecution guidelinesissued in April 2001 estab-
lish new and clearer standards for criminal li-
ability in counterfeiting cases. The govern-
mentwillneed to ensure that local police and
prosecutors have sufficient resources for
enforcement. The Shanghai Technical Super-
vision Bureau established the Shanghai For-
eign-Invested Enterprises Anticounterfeit
Work Liaison Office in September 2000, the
only government office established with the
sole purpose of helping foreign companies
fight counterfeiters in China.

COMMODITY INSPECTION & TECHNICAL
STANDARDS China merged its two stan-
dards and inspections bodies on April 1, 2001
to form the State Bureau of Quality

Supervision, Inspection, and Quarantine -

(SBQSIQ). China had maintained one inspec-
tion regime for imports and another for do-
mestically made goods. The merger represents
China’s first step toward meeting the demand
of its WTO negotiating partners that €hina
unify its inspection regime to ensure national
treatment. In the past, the PRC government
has used the existence of a separate inspec-
tion regime for imports as a ron-tariff barrier,
particularly against imports of agricultural
products. The WTO Technical Barriers to
Trade (TBT) Consulting Enquiry Point, a PRC
government organization under SBQSIQ, will

July 14-18,2001 The 17th meeting of the
WTO Working Party on Accession of China.

September 10, 2001 Meeting of the WTO
Working Party on Accession of China.

November 9-13, 2001 The 4th WTO
Ministerial Conference in Doha, Qatar.

report on standardization requirements to the
WTO and to foreign and domestic companies.
The organization will submit to the WTO cur-
rent PRC technical regulations, standards,
quality evaluation procedures, labeling
requirements, and otherissues that may af-
fect trade with WTO members. Information
on the new organization can be found at www.
wto-tbt.gov.cn.

CUSTOMS Amendments to China’s Cus-
toms Law took effect on January 1, 2001. The
revisions aim to strengthen the legal frame-
work governing customs activities to bring
China’s customs systems into line with the
international practices embodied in the
Kyoto Customs Convention and WTO Cus-
toms Valuation Agreement. China’s commit-
ment to use transaction value in the amended
law brings PRC valuation practices closer to
those outlined in the WTO Customs Valua-
tion Agreement, which China has commit-
ted to follow as a WTO member.

EDUCATION AND TRAINING PRC govern-
ment training programs have been under way
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since late 1999 at the central, provincial, and
municipal levels. Many key personnel have
attended at least one one-week course on the
WTO. Some senior-level officials have at-
tended month-long courses that cover WTO-
related issues, including background on the
WTO, information on WTO agreements, and
the impact of China’s WTO accession on key
industries. Courses for the most senior-level
officials have covered the actual terms con-
tained in China’s bilateral market-access
agreements and protocol of accession.
Increasingly, Chinese bookstores are promi-
nently displaying books on the WTO, its
regulations, and its operating principles. The
US-China Business Council is conducting a
WTO training programme with the Shanghai
WTO Affairs Consulting Center. US compa-
nies are also engaged in their own efforts to
train PRC regulators, joint-venture partners,
suppliers, and customers on WTO rules and
obligations.

Robert A Kapp is president of the US-China Busi-

ness Council.
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ADVERTORIAL

More investors looking to Yunnan

Rich in natural resources and business opportunities,
China's south-western province is becoming a hotspot for investment

ordering Vietnam, Laos and

Myanmar, Yunnan isanimportant

gateway for China to Southeast and

South Asian markets. The province
covers 394,000 sq. km, and has a population
of 42.8 million people made up of 26 ethnic
nationalities. Yunnan bridges the Indian and
Pacific oceans, and stands at the crossroads
linking China, Southeast Asia and South
Asia.

ABUNDANT AND UNIQUE RESOURCES

Yunnan is rich in natural resources. The
gross volume of its natural resources ranks
6th in China, while its resource volume per-
capita is twice that of the national average.
The province is home to over 10,000 variet-
ies of higher tropical and subtropical plants,
over 7,600 species of medicinal herbs, 500
kinds of fragrant plants, 2,100 species of or-
namental plants and 1,700 kinds of
vertebrates. These vast environmental re-
sources has led Yunnan to be called the
"Kingdom of Animals," "Kingdom of Plants"
and "Biological Gene Bank."

The province is also home to vast min-
eral reserves which are estimated to be
worth over RMB 500 billion. Phosphorus
and non-ferrous reserves are present in ex-
tremely large volumes.

Resources for tapping hydropower also
abound in Yunnan. Official estimates for
possible hydropower generation total 90
million KW, topping all other provinces in
China.

Yunnan is perhaps best known as a tour-
ist destination. Its mild climate means most
areas in the province escape freezing win-
ters or scorching summer that the rest of
China is know for. Kunming, the capital of
Yunnan Province, boasts a spring-like cli-
mate year round.

PREFERENTIAL POLICIES
FOR FOREIGN INVESTMENT

In recent years, Yunnan has drafted and
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released a series of preferential policies to
attract foreign investment.

The "five non-restrictions" for foreign
investment: Unless forbidden by national laws
and decrees, there is no restriction on foreign
investments in terms of industry areas, con-
ditions for corporate establishment, opera-
tional location, ratio of stock holding and op-
erational scope for business. In addition, for-

eign investors may freely choose their forms
for investment, and decide without any re-
striction the proportion for domestic and for-
eign sales of the products manufactured by
their invested enterprises. In addition to all
the preferential policies available to foreign in-
vestment in other Chinese provinces or
regions, foreign investors in Yunnan are en-
titled to additional incentives in some areas.




Yunnan is quickening its pace to meet
the requirements of international conven-
tions and practices. It is creating a good
legal environment for foreign investors,
and actively adopting measures, in line
with international conventions, laws and
codes, to protect the legal rights of foreign
investors.

Yunnan is a beautiful and mysterious
land which is opening up to the outside
world. It possesses tremendous potential for
economic development. The implementa-
tion of the western development strategy
launched by the Central government and
China's forthcoming entry into the WTO
will create new historic opportunities for
Yunnan's development and extra business
opportunities for both domestic and foreign
investors.
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This article was provided by the Yunnan Provincial Government. For more
information on Yunnan, call CCPIT Yunnan Branch Secretary-General Yuo

Dingcheng, Tel: 86 871 3136758, Fax: 86 871 3136574.
ANHEFEABFRMY - EAZTHNFAER  FHEE
#% o B&E | 86 8713136758  {HK : 86 8713136574 °
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AN Mouse Pad with built-in Calcuiator

Silver with a grey mouse pad

Hong Kong General Chamber of Commerce Solar powered calculator
FEBBEm=1861 HK$30
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Business Card Holder 3?%%%7%@@ °

Name card holder and dispenser
Scratch-resistant, silver metallic finish
Holds up to 20 name cards

HK$30

Premium Gifts

In celebration of the Chamber's 140th anniversary,
we have produced four elegant, yet trendy
premium gift items, perfect for you or your clients.
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Golf Umbrella

30-inch

Silver on the outside, burgundy on the inside

HKGCC logo printed on two panels

HK$70
YES! | would like to order: 2! RAFETHE

Golf Umbrella Umbrella Business Card Holder Mouse Pad + Calculator REECS

RAER B% BRENE METEH W ’ 250
Please indicate the quantity you require in the box(es). BHR5HARETHRE - kY . / BAISEANER

' SIL e 3 oE

I enclose my check for HK$ made payable to The Hong Kong General Chamber of Commerce. H #%Eﬂi%ﬁgﬂ’ﬁ
_H BRER (AEIWEE [FERER]) - 5078 7T
Name #&%&: Membership No. S BR&iER: Um,bre"a
Company A: 25-inch . . -
Telephone R¥%: Fax Burgundy on the outside, silver on the inside
Al tems must be picked up at the Chamber's Head Office. Please bring along this competed form and your cheque to HKGCC logo printed around edges
The Hong Kong General Chamber of Commerce, 22/F, United Centre, 95 Queensway, Hong Kong. For enquiries, please call 2823 1205. HK$50
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SIMON SAYS

Life is one long queue

We seem to spend so much time standing in lines that it can
feel like we are queuing around the clock By SIMON NGAN

e’ve all been there before at one

point or another — queuing pa-

tiently at the end of a line wait-

ing to get to the front so that you
get the service you want and then leave.
Maybe to wait in another line.

As with any leading city in the world,
queuing has become an integral part of our
lives. The banal aspects of waiting in line day
in and day out include lining up for public
transportation to get to work in the mornings,
waiting our turn at restaurants or fast food
shops to buy lunch, queuing up at banks to
interact with their machines or tellers, and
joining the checkout lane at supermarkets in
the evenings.

Beyond that, queuing can range from
something as meaningless as waiting for
one’sturn to pay forsome “Hello Kitty” trin-
ket at McDonald’s to the more profit-driven
motives of picking up an IPO prospectus and
application form.

To their credit, businesses are becoming
more efficient in reducing waiting time for
customers. Banks have deployed cutting
edge technology so that instead of waiting
in line, customers click online. So, too, have
theatres, which allow moviegoers to buy tick-
ets on the Internet. Restaurants manage by
assigning numbers that are eventually called
out to people in the order that they arrive as
soon as a table is available. And supermar-
kets distract waiting customers by strategi-
cally placing tabloid-laden racks close to
cashiers hoping as well to cash in on their
impulse to buy.

However, despite the best intentions of
such queue-busting innovations, often these
can be negated by unforeseen circumstances.
Take supermarkets. Inevitably, the queue you
pick will suddenly grind to a halt because
the person in front of you has a bad credit
card, or their EPS approval fails, or the cash
register breaks down, or some other crisis
takes place. As the line backs up, the man-
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ager decides to open another lane or two to
take the pressure off. So who gets to jump
into the newly opened, fast-moving lanes?
The people at the end of your line who
weren’t even in the store when you joined
the lane. So there you are, stuck in your
stalled lane while the rest of the entire store
zips through the new lanes and are out of
the place before you can even begin to move
your shopping back into your trolley.

For the luckless shopper, time spent wait-
ing in line can be increased by any or a com-
bination of the following:

The cost-conscious customer. This is a
customer who watches to make sure that the
scanner translates bar codes into correct cash
amounts. This person will stop the checkout
process when he or she notices a discrepancy.
These customers are cost-conscious even
though they can afford to pay more. In fact,
they usually pay for small amounts with
large bills, which exhaust the cash register’s
change reservoir, which stalls the line until
more small bills and change can be obtained.

The faulty bar code. There may be only
about one in one thousand bar codes that fail
to be read instantly by scanners. But for those
with the uncanny ability to select the slow-
est moving checkout lines, the ratio can be
more like one for every three or four items
forall customers in front of them. If a bar code
does not instantly register, sales clerks can
be very persistent. They will swing the item
on top of the scanner from every conceivable
direction and angle. When this fails, they will
enter the number manually into the
computer. When this doesn’t work, they will
call the manager, who can’t come right away
because he is busy helping the cost-conscious
customer in another slow line.

Empty receipt roll. This is'not a serious
problem unless it is combined with an inex-
perienced operator. Inexperienced cash-reg-
ister operators are often incapable of replac-
ing empty rolls of receipt tape with new ones.

Experienced operators who are called to as-
sist like to use this as a training opportunity,
especially if the line is long. They will instruct
the inexperienced operator but will not ac-
tually perform the task themselves. Since
they are good operators butpoor trainers this
can take a lot of time.

Given the choice, I would rather queue at
supermarket lines than immigration channels
at the border. At least it’s air-conditioned. The
experience can be horrible especially on week-
ends and public holidays. Here, all semblance
of civility is cast aside as the crush of young
and old unleash their elbows on each other in
order to get to the head of the line. If you pos-
sess athletic skills in the area of track-and field
so much the better. People crossing the bor-
der from either side tend to break into a run
as soon as they clear immigration at one end
justso they can cut down on the waiting time
at the next line. 3]
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CHAMBER IN ACTION

Chamber Committees
Chairmen

General Committee
Chamber Council
Mr Christopher CHENG
Americas
MrHY HUNG
Asia/Africa
Ms Deborah ANNELLS
China
Mr Stanley HUI
Chamber Overseas Speakers Group
Mr Brian STEVENSON
e-Committee
Ms Cindy CHENG
Economic Policy
Mr George LEUNG
Environment
Mr James PEARSON
Europe
Mr David RIMMER
Hong Kong Franchise Association
Mr Eric CHIN
Hong Kong-Taipei Business Cooperation
Dr Lily CHIANG
Human Resources
Mr Alan LUNG
Industry and Technology Committee
Dr Lily CHIANG
Legal
MrR T GALLIE
Membership
Mr David ELDON
Pacific Basin Economic Council
China Hong Kong
Mr David ELDON
Real Estate/Infrastructure
Mr Victor LI
Shipping/Transport
Mr Neil RUSSELL
Small & Medium Enterprises
Mr K K YEUNG
Taxation
Mr Kaushal TIKKU

HK Coalition of Service Industries
Executive Committee
Mr Stanley KO
Financial Services
Mr David RUAN
Information Services
Mr Tony AU
Professional Services
Mr lan ROBINSON
Real Estate Services
Mr Nicholas BROOKE
Travel/Tourism
Mr James LU
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The lIong Kong General
Chamber of Commerce

2001 HONG KONG ECONOMIC FORUM

Keynote speakers at the 2001 Hong Kong
Economic Forum held on August 15 forecast
that Hong Kong and Taiwan’s economic and
business cooperation would intensify upon
China’s accession into the WTO.

Shea Jia-dong, chairman, Taipei World
Trade Center Co, Ltd, and Michael Sze Cho-
cheung, executive director, Hong Kong Trade
Development Council, said that they expect
Hong Kong's role as a go-between would con-
tinue and that the territory would remain a vi-
tal bridge into China even after WTO entry.

This year, the annual forum titled “The
Multi-level Economic and Trade Cooperation
and Development between Hong Kong & Tai-
wan in the New Century,” attracted over 400

attendees.

Pictured is HKGCC Vice Chairman and Chairman of the Hong Kong-Taipei Business
Cooperation Committee Dr Lily Chiang (2nd from left) introducing speakers.

CHINA

Shandong Province Governor Li
Chunting led a 14-member delegation to visit
the Chamber on July 16 to explore further co-
operation opportunities and strengthen rela-
tions with the Chamber. HKGCC Chairman
Christopher Cheng and 16 members attended
the meeting,

Cui Zhitao, vice secretary-general of
Yunnan Province, met HKGCC Director Dr
Eden Woon on July 16. During the meeting,
Mr Cuiinvited the Chamber to co-organise the
2001 Yunnan Tourism and Investment Week,
which will be held in Hong Kong in Novem-
ber (see page 45).

Vice Governor of Henan Zhang Honghua
led an eight-member delegation to visit the
Chamber on August 2 to promote Henan’s
highway projects to the Hong Kong business
community. The projects were promoted to
Chamber members and with the assistance of
the Henan government, several members will
join a trip to Henan to study possible business
opportunities. .
ASIA/AFRICA

Ghulam Muhammad Siddigi, from the
Sindh Chamber of Agriculture, Pakistan, and his
six-member delegation met HKGCC Director Dr

Chambel
R E

Eden Woon on July 30. Consul General of Pakistan
in Hong Kong Azmat Ali Ranjha also attended the
meeting. Dr Woon briefed the visitors on the
Chamber’s organisation, its role in promoting Hong
Kong’sexternal tradeand various promotional ac-
tivities sponsored by HKGCC. Discussions on fu-
ture business cooperation opportunities between
the two chambers were also covered.

“North Korea - A Chamber Mission De-
briefing” roundtable meeting was held on Au-
gust 9. Chamber Director Dr Eden Woon and
three mission delegates shared with members
their personal impressions and views on the
business opportunities in North Korea (you can
read their reports on the Chamber Web site:
http:/ /www.chamber.org.hk /info/speech/
chamber_in_action_aug01.asp).

Mike Thompson, president, Cape Town

Chamber of Commerce and chairman of West-
ern Cape Investment & Trade Promotion
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Agency, led a four-member delegation from
Western Cape, South Africa, to visit the Cham-
ber on August 10. Eva Chow, chief, International
Business Division, HKGCC, exchanged views
with Mr Thompson on the organisation and
function that their respective chambers played,
and discussed opportunities for future coopera-
tion between the two sides.

SMALL AND MEDIUM ENTERPRISES

Secretary for Commerce and Industry
Brian Chau was guest of honour at the HKSME
Award Presentation Dinner held on July 16. Six
SMEs received their awards in the categories of
New SME and Best Managed SME.

Seven SME industry groups were estab-
lished by the SME Committee and five of them
held meetings in the past month: Professional
Services; Gifts, Premium, Paper and Printing;
Equipment, Machinery and Auto Parts; Textiles;
and Jewellery & Watches. o
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with SIMON TAM

Prosecco di Conegliano DOC Extra Dry
Carpene Malvolti
$105, Castello del Vino 2866 0587

Prosecco is both the name of the grape and
the legally defined term for sparkling wines
of the Veneto region. This is a super-value for
money wine from the home of Romeo and
Juliet. The “extra dry” denotationindicates a
drier wine that is not so typical of usually
semi-sweet Prosecco and thesweet Spumante.
It is aromatic with apple and cinnamon like
characters on the nose while the palate is
creamy and refreshing. At HK$105, thereare
fewwines that would come close toits quality.
Serve it cold with.sushi and sashimi and don’t
waste it on champagne cocktail.

ProseccoBL 2 Hj 4] MM A1 » A2

BAMBERIE [RIEE ] — 0 %E M
w o EAKW BT E AR - E A RE R
FREEHIBM © Prosecco #¥HE [Wedl] -
FIRFHERRAL » AR—E M Prosecco Ml
i} Spumante TR - BREBAEHERA
HEMERITFE » HREE > HRMA - B
1053 T ESR R 3 AR BEEER > O
FEAY o HAK > DLFF R &R
x> FEAREE EATHRA -

Errazuriz Syrah1998 Reserve
Aconcagua Valley
$190, Remy 2523 5904

Syrah, as an international varietal, is of-
ten overlooked in a world pre-occupied with
Cabernet and Merlot. Syrah is often less dry
than Cabernet and infinitely more fragrant
than Merlot. This powerful and moderately
oaked Syrah is produced by the joint venture
winery owned by Chile’s Edwardo
Chadwick and Robert Mondavi of California.
Their respective contributions are skills and
knowledge of operating local vineyards as
well as international marketing of wine.
Serve with a hearty roast beef dinner.
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RF A E SR RS » D
Cabernet 1 Merlot SR &Y » FHLL
T > Syrah TEBIBE BRI Z BEAEERK -
Syrah B IRER Cabernet ¥ > {HFWATE
Merlot J& > HE&# » BERAE > BHHF
Edwardo Chadwick 52 in#]# e i
Robert Mondavi £ & 8 2 #) 1 R AES -
SyrahffEH » 58 T WE EEHA A E M
BBEEHTE LN ER > TEAYE
& 4 R BB o

Rosemount Cabernet Sauvignon 2000
Rosemount Estate
$110, Jebsen and Co 2926 2217

The 1999 Winery of the Year in the San
Francisco Wine Competition, Rosemount
Estate, is producing their fair share of Austra-
lian classics such as the Show Reserve
Semillon, Chardonnay and Coonawarra
Cabernet. Rosemount Estate is a Hunter Val-
ley based company in New South Wales but
have been strategically expanding into other
premium areas of Australia, most noticeably
Mudgee where the multi-award winning
Mountain Blue Shiraz is grown. This Cabernet
Sauvignon combines the richness and vibrant
blackcurrant character of Cabernet with the
happy drinkability that is rare at this price
point. Serve with a good VCD and antipasto.

1999 50 [ =Rl A& | JEMR

i # 4% #) Rosemount Estate IEX5 LR
RALRM S H A BE > B2 Show Reserve
Semillon * Chardonnay & Coonawarra
Cabernet ° Rosemount Estate JR 2 i B H
B+ M Hunter ValleyBEiE & » W AEK
T o 16 R 5 0 9 SR Y R
Hp B A EREREEH Mountain Blue
Shiraz A - KON 00 58
Cabernet) S RNEE L4 ZREET A1 -
SERIE O - SRS 2 A ILEERR - TE
Bl BRI AR > RERAR/DZRESR

Tam Shiraz 1996
$230, Kedington Wines 2898 9323

The back label reads: “He is rich and
powerful. There are many facets to his per-
sonality some think that he is silky and
smooth others appreciate his depth and rich-
ness of character. But he hasn’t always been
what he is today, his old friends say that he
is more complete and showing more depth
now than he did 12 months ago, before his
association with American and French Oak.
Beef Rendang and Chargrilled Swordfish
enjoy his companionship very much but
generally he is in demand with most foods.
His doctor gave him 5 to 10 more vibrant,
healthy years, but to achieve this he needs
to be treated with courtesy and respect”
... Made by Me!

RAEFEKENE : [Tam Shiraz 9E
TR » AL EER » HLEABH TamFH
A& o A R SR B At B R B AR o R
iR HERBULARIIEIRER - A 120
AR KB MBEERALMER > TamEH
R FEE 0 T LB ot B2 A T ML 2 R
AL > BMEHG RMEH AR -
BAP » AHTam B EMEE > €
MBS 5 £ 104F ° | — Tam Shiraz H
UNCHEC LV

Thelema Meriot 1998
Helshoogte, Stellenbosch

The South African wine industry has been
borme out of the necessity to absorb the copi-
ous annual grape production from the vast
land. As recently as thelast5-10 years we have
seen the industry as a whole shifting their fo-
cus from quantity to quality production.
Thelema from Helshoogte, just above
Stellenbosch, is leading the way as a quality
ambassador for premium wines. The range
includes an elegant and age worthy Cabernet,
luscious and flavourful Chardonnay as well
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as unwooded Sauvignon. This Merlot stands
out as one of the best from the country. It is
dense and rich in fresh berry aromas. A
creamy, smooth palate filled with flavours.
Serve with Roast Pork.

RIFEE 2R > W aFERYE - BN
FRRAH AT SR AATHE - TIEB K5 E
10 458 » BIEREECHHE (B grE
ME] o LS4 857 L) Helshoogte #
Thelema > IE {8 B 4 74 B i 4
i o BREAY A A 5 S R R R
Cabernet ~ 7 H %H#) Chardonnay > PA
R OBE W OB R I A% A K R
Sauvignon ° BB R R ZEEMZ— »
BB > FEARGR AR » NREER
o TR HE - HEERN o

Mas de Daumas Gassac 1998
Vin de Pays de L'Herault
$240, Remy 2523 5904

Mas is the southern French term for a
Domaine and Daumas Gassac is amongst the
most famous. This is a blend of 80 per cent
Cabernet Sauvignon and 20 per cent mixture
of Syrah and other minor grapes of the area.
As the legislation of most European
countries, the French has yet adjusted theirs
to reflect the quality of innovative wines such
as this Mas. And as such it has the second to
lowest classification. Deep ruby in colour, the
aromas are pure ripe blackberries and an
earthy complexity. The palateisrich and lus-
cious with friendly tannins. The 1980 vin-
tages of this wine are still delicious and
immaculate. Serve with lamb hotpot.

Mas & B p & R - RS RAERE -
T #% [ B9 HE R A Daumas Gassac 440
%o HKWHEAB0% Cabernet
Sauvignon ~ H 4% 20% & Syrah F1H
AR RE AR AT o % BN R B 5K A o R
AT o B By Y 7 4 T S AR I A TR
5T > A BeARan H A HEF B AN Mas B80T
AEE A EE - B > Mas IS BRR
B WERL > WHIRABAREN
AR LHRE - KRS » HA e
HE o 19804 R I Mas PRF MR > AR
JEHEH  FTERE AR o BLRIE AT A
f o o

Simon Tam is director of the International
Wine Centre. He can be reached at
admin@iwinecentre.com

Simon Tam Z BB FE 0 FFH > BE

A2 admin@iwinecentre.com °
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Business lunches

RETFERE

Great Eagle Hotel

The Bostonian Restaurant at Great Eagle
Hotel is serving a set luncheon daily. Diners
can choose appetizers from the set menu or
pick their favourite sashimi, oysters, fresh
fish and salad from the Raw Bar. Steaks and
seafood are served for entrées, in addition to
desserts, with the menu changing every two
weeks. HK$168. Tel. 2375 1133 ext 2070.

REBS

JEF LR RS R — EF A
WETRER  AECBHOBEETKES
W - ERMIBERES > RAEEE -
WHSE > BTN AT Ei R 20 5k0HT fef £
B~ FFA > BRI o WA
WEH—K - ERESE AT 168 - B

featuring salads and desserts, such as
sesame-seared tuna fillet with orange pickles,
vegetable spring rolls, peppered tempura
chicken, prawns and fried lotus root, and
smoked trout on chicken peaandleek tortilla.
HK$98. Tel. 2802 8888 ext. 6983.

The hotel’s coffee shop serves an interna-
tional selection of 12 main courses which
include, among others: beef brisket curry,
baked pork chop with fried rice, baked chicken
“Portuguese” style, fried rice “Fuzhou” style,
roasted pork neck “Thai” style, stir-fried spa-
ghetti in satay sauce, grilled sirloin steak in
garlic sauce, fillet of sole meuniere, pork
knuckle with sauerkraut, and Renaissance
clubsandwich. HK$88. Tel. 2802 8888 ext. 6970.

ik © 2375 1133 (A%
2070) -

Renaissance
Harbour View Hotel

The hotel’s Slim &
Trim Lunch Buffet
(above) has a new look
and menus. Those
watching their weight
can choose from a salad
bar, pasta or noodle
dishes, hot soup,
vegetables, seafood,
meat and curries. Japa-
nese food lovers can
also try the fresh
sashimi and sushi, in
addition to the newly
introduced California
hand rolls, prepared on
the spot by the hotel’s
chefs. Low-calorie des-
serts are also served.
HK$160. Tel. 2802 8888
ext 6353.

3 e

The hotel is also
serving at its Lobby
Lounge a Light Buffet

TN

antaeinin your clizs
Tz 1WO ogoldas

AR SIS
Vinkgss malk

illors

intoraolionst Wine Cantro

Tet: 2549 0181

Emali: admin@iwlnecentre.com

Address; 20/C, Right Emperor Commercial Building
122-126, Weltington Streat, Central
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The Excelsior

ToTT’s Asian Grill & Bar has introduced
anew lunch buffet concept that is based on
an appetiser and dessert buffet, along with a
choice from five main course options. Popu-
lar appetisers served include fresh sashimi,
sushi, oysters and yabbies along with salads
and small appetisers, and excellent selection
of desserts. HK$198. Tel. 2837 6786.

The Excelsior’s Cammino, Italian restau-
rant Cammino serves a two-course menu
which comes with an antipasta buffet and a
choice of main dish, such as porcini mush-
room risotto or poached black cod. The res-
taurant also serves a wide variety of pasta,
meat, seafood and vegetarian dishes.
HK$158.Tel. 2837 6750.

R BIS

ToTT saE P\ 5= Rl nm it 25 B B4
B YBHBMAS AN EL > UK E
FEATHLREIE o & N B PUIR M BH R B FE R
s - FA) A8 BRI RS ST
¥ BESTEBEMS > FHEFERE
H o HL 198 7T - EiF : 28376786 -

Cammino BAMERBENHEXEREN
FBERAAAXAEMER > EXRTRE
MR E B - MR B O S A R A A
REEWRLE ; Ihah > BEARARMESR - A
B WEMEX e —REBLE -
(7 158 #TC - Bi% : 2837 6780 °

Holiday Inn Golden Mile

The hotel’s Avenue Restaurant & Bar is

54

serving modern European cuisine prepared
by Chef Marc Toutain. Avenue offers a vari-
ety of fixed-lunch menus that inclugﬁ)s veg-
etarian fare. HK$178 for two courses, or
HK$198 for three courses. Tel. 2315 1118.

SERBBEE

TEAL B BE 2 P 'E A% 48 B Marc Toutain 2
A B4R SR BREPE RIS XS > AEIRR
WERTIENEE > OFEEK - mEE 178 %
JC ~ S 198 87T - EaF 0 23151118 °

Hotel Niramar

The hotel’s Dong Restaurant is serving a
shark’s fin and dim sum set lunch, which in-
cludesbraised shark’s fin soup, two dim sum

dishes, vegetables, congee and dessert.
HK$138.Tel. 2315 5166.

The Miramar’s Xi Restaurant is offering
a business set lunch which for starters offers
a choice of sashimi, smoked salmon, fresh
oysters, crispy salads and soup of the day.
Entree dishes include marinated sea bream
with fresh dill on taro sauce, poached lob-
ster and scallops, baked sole fillets with cafe
de Paris butter, mixed grill with cranberry
sauce and deep-fried herbs, and sauteed
chicken breast with fedelini and pinenuts, fol-
lowed by a dessert buffet offering cakes,
mousse and fruit, tea or coffee.
HK$138. Tel. 2315 5155.

EEER/S
RELEFHHIAMBLER » XX

BIGA R - B0 - B - A

i o A7 138 P8IC - i 0 2315 5166 -

WERBrENERRETHY - &
=0 N WERAERES - £
AR BEMR - BIR B B DR
KEEREEE - WK - RERS B BY S Aok
BIK o HAL1384TC - EaF ¢ 2315 5155 °

Mandarin Oriental

Man Wah, the hotel’s signature Can-
tonese restaurant, is serving a set business
menu, which includes roasted fillet of eel gnd
barbecued pork, double-boiled shark’s fin
soup with sea conch, winter melon and Kam
Wah ham, stirfried sliced chicken with chilli
and vegetables, deepfried ygllow croaker
with black vinegar sauce, braised mustard
green with crabmeat, fried rice with diced
seafood in X.O. sauce, chilled coconut cream
with palm seeds, mango, pomelo and melon,
and Chinese tea. HK$588. Tel. 2522 0111.

NEETTHIE

XHEBRERFEHNHEERER
W > FHEBREEDE B - BIORREES -
JIHCREERR - BERSHTER - BAYCEE -
X O B - R HBEMHRE%K - &
17 588 /67T - EFF : 2522 0111 -

Hotel Furama

The hotel’s La Ronda Restaurant offers a
wide selection of set menus, including
Japanese, curry, Chinese BBQ, pasta or carv-

ing set, which includes a soup, fresh fruit as
well as coffee or tea. HK$138. Tel. 2848 7422.

Furama’s Lau Ling Bar offers a lunch buf-
fet from Monday to Friday serving salads,
freshly cooked pasta, a roast, oysters, and a
selection of hot items and desserts.

HK$178. Tel. 2842 7506.

EEFEARE

BB EREMAARER -
ENSEUINE - BESR WM R - AR & A
BREW > BRI LEHARR OB o &3k
ERHFLRY - HRMMESLE -
(7 138 V8T - % : 2848 7422 -

BARERN—ELHE AR
Bk EVbEE - B A - BN - RSk
B EEPRE-
7 178 8T  Ea% : 2842 7506 -

Harbour Plaza Hong Kong

The hotel’s restaurants are serving a vari-
ety of lunch options. These include: The Prom-
enade - Chinese dim sum lunch with dessert
buffet at HK$88. International lunch buffet at
HK$145. Robatayaki - special robatayaki set
lunch from HK$90. Harbour Grill - executive
luncheon at HK$168. Pit Stop & Dino’s Ital-
ian lunch buffet at HK$145. Corner Cafe —
home-made bruschetta with freshly sliced
parma ham at HK$45. Tel. 2996 8678.

BRAIE

BREES R EERA TN TREERS
% : The Promenade—"H B OB # A B
B (B AL88 T TS & B BB (AL
145 #0) 5 Robatayaki —¥5 BEMIIGEEE B (F
90 ¥ 5TAE) 5 Harbour Grill —47 BU4F- 48 #L
WS (AL 168 #TT) 5 Pit Stop & Dino’s —
FARFEPR B B -8 EIOK— (145
) 5 Comer Café—H HEXFHiME LRLER
KIBB(EFAL 45 #T) - EaF © 2996 8678 -1

All prices are subject to 10 per cent service charge.
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Welcome new members
niAne E¥HS

01 Server Internet Services Ltd Charles Monat Ltd East Sun (Group) Co Ltd
01 BB EHAERA T Mr Charles S Monat HAGER)ERAE
Mr Ben Ho-bun Cheung Chairman & Managing Director Mr Lei Zhang
REERE Services WEELEE
CEO®ITR General Manager
Services Charmco International Ltd pobidid
) Mr William A Machala Investment Company, Trading
Adler Jewellery Ltd Director
BMNAHREERAT Trading Eco-Tek Co Ltd
Mrs Patti Ha RENMRERLH
A2zt Chrisha Creations Ltd Dr Kwok-ping Pau
Managing Director MrWilliam A Machala BEFEL
Services Director Managing Director
Trading Manufacturing
Appco Ltd
Ms Peggy Lee Consulate General of the Federal ESRI Hong Kong Ltd
R/ NE Republic of Germany Dr Winnie Tang
Marketing Manager B EMEAE L
Services Dr H W Beuth General Manager
Consul General Distribution, Manufacturing, Trading, Services
Asia Logistics Technologies Ltd Services
SNRERBR A Exel Hong Kong Ltd
Mr Ringo Wai-keung Chan Consulate General of Venezuela ZEZB(EFB)ERLA
FRIZTRELE Mr Nelson Marina Muller Mr Stephen P H Chan
Chief Executive Officer Consul General REELE
Services Services Managing Director - East Asia
Distribution
Banca del Gottardo Hong Kong Distacom Communications Ltd
Representative Office Mr Richard John Siemens Farwin Ltd
Wt SERIT Chairman BEBRAF
Mr Thomas Graf Investment Company Mr Fuk-cheung Leung
Chief Representative REHEEE
Investment Company Dolphin UK Education Ltd Company Secretary
Ms Ruth Rimmer Trading
Base Technology Group Inc Managing Director
BRRZREMERA T Services Fuji Bank Ltd
DrJames Liu Hong Kong Branch, The
ZighEt E & You (Hong Kong) Ltd ELRITBBIE
CEO & Chairman FAE(FE)BRAA Mr Tomonori Kobayashi
Investment Company Mr Hok-kan Un IREEL
k=35 General Manager & Regional Corporate
BiotecHQ Ltd Director Executive (Hong Kong)
Ms Leslie Proctor Trading Services
Director
Distribution, Services

For information-on membership, call Sharon Chung on 2823 1203, or email

membership @chamber.org.hk
WBEH - mEkEEaRE/ A (F5% : 28231203 ; EE | membership@chamber.org.hk)




UPCOMING EVENTS

CHARTSER

208
21

21

248
28

24
24

24

25

27
29

10
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September

World Services Congress 2001
Hong Kong - "Services - The
Driver for the Global Economy"
(English)

September

Roundtable Luncheon: "Entering
into a New Era of Financial
Management in Asia" (English)

September

Training Seminar on Western
Development (Putonghua)

£ BRI A HMNE 2 B2 it A 7 AR B
TR

September

Luncheon with Sir John Bond,
Group Chairman, HSBC Holdings
Plc (English)

September

Cocktail Reception in Honour of
Consuls General of Asian and
African countries in Hong Kong
(English)

September ~ 17 December
Training: Advanced Business
Dialogues in Mandarin (Mandarin)
THAEBXEBEFARSYH
September

Members Cocktail with Chairman
& General Committee Members

September
e-Committee Happy Hour

September ~ 17 November
Training: Practical Chinese
Business Writing Skills (Mandarin)
RPN EEREIRYS
October

WTO Workshop - Investment

October ~ 11 December
Training: Professional English
Speaking Group for Executives
(English) ITIIA BB ¥ K TS EU
October ~ 15 January
Training: Practical Mandarin for
Beginners (Mandarin)

VR ERAEBESET
October

WTO Workshop - Technology

October
Training: How to Conduct a

11
11
11

12

12
12

13

16

16
16

17
17

19

Selection Interview (Cantonese)
MAEBmESEET

October

Training: How to Conduct Effective
Performance Appraisals (Cantonese)
BITE RN ESMLEA
October

Cocktail Reception in Honour of
North and South American CGs
and Commercial Consuls (English)

October

Training: Policy on Export Value-
Added Tax Refund and Its Impact
on Foreign Enterprises (Cantonese)
RITPERERBFE

October

Training: How to Excel as a
Professional Office Manager
(Cantonese)

WARR —UEXNP AT KR
October

Training: Advanced Reading Skills
(English)

17 & 19 October

Training: Chinese Trade
Documentation & Correspondence
Workshop (Cantonese)
hYHENHREBERE
October

Heart Health at Work - Health
Check and Educational Talk
October

Seminar: Immigration & Invest HK
Seminar (English)

October

New Members' Briefing (Cantonese)
October

Training: Saving Tax in China
(Cantonese) KMEEEIEH 2B
October

WTO Workshop - Telecommuriication
October

Training: Build Strong Brands -
Make More Cash (Cantonese)
AL - BUIRR .
October

Training: Business Process Re-
engineering & TQ Marketing

(Cantonese)

COMMITTEE MEETINGS

25 September
SME Committee Meeting

26 September
Real Estate Services Committee
Meeting

27 September
e-Committee Meeting

28 September
Environment Committee Meeting

12 October
CSI Executive Committee Meeting

15 October

Chairman's Committee Meeting

22 October

General Committee Meeting

Regular committee meetings open to respective
committee members only, unless otherwise specified

OUTBOUND MISSIONS

November
Mission to Singapore

November
Mission to Yunnan and Guangxi

140™ ANNIVERSARY

Distinguished Speakers Series

24 September
Luncheon with John Bond,
Chairman, HSBC Holdings Plc

Date to be confirmed
Luncheon with

Dai Xianglong, Governor,
The People's Bank of China

MARK YOUR DIARY

12 October
Post Policy Address Luncheon with
HKSAR Chief Executive C H Tung

1 November

Venture Capital Conference
2001, Hong Kong Convention
and Exhibition Centre

13 December

The 8" Annual Hong Kong
Business Summit, Hong Kong
Convention and Exhibition Centre
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Enjoy a day at the races in the luxury of the

Chamber Race Boxes

ADMISSION, BUFFET & DRINKS RACE BADGE
BEAY%S BB ERKRKE B E
Sha Tin Happy Valley
. E" WH AT
Fach seat P M o $60/Bacce
" J D S 8340 $360 S60/ S
N 4 or more seats . Buy 5 get 1 free
&F zﬂz e $300 $330 B
) 7|< 10 or more seats
. 00
L Ve S #
J;E‘ Includes buffet lunch or dinner, free soft drinks, mineral water, fruit juice, and house beer at the box
}5 25 RBHETK  BREK  RTREH
Ve

For booking forms, race dates, or further information, please call 2823 1205 or 2823 1246.
MENTERE EHEHREMER - FBEE 2823 1205 5 2823 1246 ©




P&0O Nedlloyd (HK) Limited
25/F.,, PCCW Tower

Taikoo Place, 979 King’s Road
Quarry Bay, Hong Kong

Tel: (852) 2856 6100
Email: Info.hkg@ponl.com

Simple. Efficient. Secure.

On Line Booking

Shipping Instruction Registration
Bill Printing ‘
All at www.ponl.com

P&O

www.ponl.com





